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Preface

This book is concerned with how language and multimodal interaction mediate
transactional and non-transactional activities in a Southern Chinese marketplace.
The naturalistic data used for the study are recorded from the same marketplace
in a rural town in Southern China at various points in time over a span of nearly
two decades as rural China undergoes rapid urbanization. The ways that ordinary
people carry out their daily market activities in ordinary ways offer extraordinary
insights into the adaptations and adaptabilities of language to ever evolving socio-
economic living conditions.

The analyses presented in this study focus on functions of the marketplace
as simultaneously an economic mechanism and a social place. Focusing on these
two macro functions of the marketplace, the analyses proceed with these initial
questions:

- What communicative activities routinely occur in the traditional retail
marketplace?

- What discursive features are common in goal-oriented interactions vis-a-vis
socializing talk? How do these two macro functional orientations of language
differ and intertwine?

- Compared to the patterns of social interaction documented in previous re-
search on similar and different marketplaces, what insights does the current
study provide for understanding interactional universals in relation to locally
specific interactional norms?

To pursue these inquiries, some of the specific questions are:

- How does a transaction start? How does it end? How do sellers and buyers
interact in pursuit of their conflictive economic goals?

- How do spatial layouts such an open-air space vs. indoor shops, and the pres-
ence of built structures, impact interaction?

- What makes a transactional encounter longer than its functional minimum?

- How do buyers and sellers assess the qualities of merchandise in situ of trans-
actional decision making?

- How do bargaining sequences unfold? What are the persuasive resources that
social actors bring to influence each other in their acts of bargaining?
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- Inthe marketplace, people assume temporary activity-based relationships (e.g.,
sellers and buyers, co-buyers, sellers as peers and competitors). How are these
temporary market-based relationships enacted and managed? Do other social
relationships (acquaintances, relatives, friends, community insiders vs. outsid-
ers) impact interaction?

Focusing on the mediating functions of language and social interaction in selling
and buying activities, I analyze how transactions begin, the variability of trans-
actional talk-in-interaction across business types, how goods are promoted and
assessed at different stages of transaction, and the ways that conflicts arise to merit
bargaining. Based on the discursive patterns identified, I propose an overarching
thesis that language, verbal interaction in particular, is both a “transaction cost” and
a powerful tool of information access, control and persuasion. It is this paradoxical,
Janus nature of language that guides social actors in free markets to interact and
react to each other in the ways they do. Additionally, the traditional marketplace,
especially in rural areas, is an egalitarian public, social space where individuals,
regardless of social status, prestige and occupation, have a legitimate presence and
partake in social encounters not necessarily with a functional agenda. I analyze
three small talk genres that bound in the traditional marketplace: greetings, gossip
and storytelling. Although these phatic oral genres (Malinowski, 1923) do not fulfill
an ostensible economic endpoint, different from other settings without an overlain
economic frame (Goffman, 1959), individuals co-present in the marketplace are
oriented to the public and economic nature of the immediate setting. The role of
language in the marketplace, as both incurring transaction costs and a powerful tool
of information access, control and persuasion, continues to influence how phatic
talk genres unfold by influencing how information is allowed to flow and topicalize,
how storytelling bids for empathy, and how gossip changes from tentative prodding
to choruses of laughter.

Thus, by analyzing a spectrum of activities typical of the traditional market-
place and capturing changes of these activities over time in the same marketplace,
the study offers unique insights into how language and social interaction emerge
from, facilitate and evolve with the changing socioeconomic infrastructures in
Southern China.

This research project has benefited from many forms of support and generosity
from families, friends, colleagues and acquaintances. Foremost, my in-law family
have facilitated the various research fieldworks that yielded the current speech
corpus. My mother-in-law has been instrumental in connecting me to the local
marketplace community. My husband with his remarkable linguistic sensibility
has afforded me invaluable insights into the local dialects and culture. I am deeply
indebted to the shop owners and market vendors whose language and interaction
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XI

have given life to this project. I thank my participants for allowing the recorder to
run in the background as they went about their daily businesses. My research is
only possible because of their big heart and trust.

My initial fieldwork in the particular market studied in this book began in
the summer of 2002 owing to the mentoring and encouragement of my doctoral
dissertation advisor, Dr. Susan Strauss. From Susan, I not only learned how to an-
alyze discourse, but also learned the meaning of passion in research. To Susan I'm
infinitely indebted. Professor Wang Lin at Hainan University (Hainan Province,
China) facilitated my fieldworks between 2016 and 2018. 'm deeply thankful to
Professor Wang for her collegiality and intellectual camaraderie. I'm also grateful to
the graduate students in the MA-Applied Linguistics program at Hainan University.
I thank them for their warm welcome and participation in interviews with me about
their marketplace experiences.

I'm profoundly grateful to Professor Hongyin Tao for his kind, wise, and pa-
tient professional guidance and to Isja Conen for her warmth, patience, and pro-
fessionalism. I'm also thankful to Ineke Elskamp for typesetting the manuscript
with such helpful attention to detail. An earlier version of the analysis in Chap-
ter 3 was presented at the Center for Chinese Studies (CCS) Speaker Series at the
University of California, Los Angeles. I thank the Center for inviting me and the
audience there for their questions and feedback. Their input has subsequently
influenced the directions of the analysis in Chapter 3. An earlier version of the
analysis of the vendor spiel genre analyzed in Chapter 6 was presented at the 2018
Georgetown University Round Table (GURT). The audience shared with me the
discourse features of the vendor spiels common in their respective cultures which
influenced my analysis.

I am deeply grateful to the two anonymous reviewers of an earlier version of the
manuscript. Their constructive, critical feedback has in great measures improved
the organization and argumentations of the analytical chapters and the final chapter
where I offer reflections on emergent social interactions in e-commerce platforms
in relation to the central thesis that language is a transaction cost.

Several of the analytical chapters include sketches of selected marketplace
scenes drawn by Chen Hongshu (FRELE) based on video stills from the speech
data. Mr. Chen is a professional illustrator from China. His skillful pen has cap-
tured the visual details that I wish to highlight in my analyses. It was with Professor
Hongyin Tao’s help that I was able to convert the hand-drawn sketches into their
current digital format. 'm very grateful to Mr. Chen for his artistic rendition and
to Dr. Tao for his kind help. The maps of Northern Hainan Island presented in
Chapter 2 are based on information consolidated from Chen (2017) and Liu (2000).
The maps are created by cartographer Heix. To Heix I express my gratitude.
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I would also like to thank the support of the College of Liberal Arts and Sciences
at the University of Illinois at Chicago in the forms of research funds, fieldwork
equipment and a sabbatical leave. I thank my colleagues Professor Jessica Williams,
Professor Richard Cameron, and Professor Susanne Rott for their encouragements
at various stages of this research.

All limitations that remain are solely my own.
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CHAPTER 1

Language and social interaction
in Southern Chinese marketplace

From ancient agoras to modern day shopping plazas, marketplace is one of the
oldest, most widely spread social institutions in human history (McMillan, 2002,
p- 9). In the traditional marketplace, language plays an elemental role. Through
language, people search for information, establish interest, negotiate price, close
deals, all the while growing professional and personal relationships. The ways that
people interact in the marketplace provide insights into the roles that language
plays in the competitive yet cooperative architecture of human society (Enfield and
Levinson, 2006; Levinson, 2006).

As a socioeconomic mechanism, marketplace operates under explicit and
implicit social norms. Explicit norms are those codified by laws and government
regulations to control selling and buying activities. Implicit norms are manifest in
the ways that people interact with each other, requesting information, soliciting
interest, giving face, passing judgments, expressing likes and dislikes, among nu-
merous other discursive acts governed by local “rules of conduct” (Goffman, 1963).
Compared to other spaces of social encounters such as the home or the school, the
marketplace is an open public place where an individual’s actions are plainly visible
and hearable to other co-present strangers. It is not surprising that the marketplace
is a public “stage” where people enact their social roles in norm-governed ways
(Goffman, 1959, 1967). Norms of interaction are however not monolithic nor static.
Interactional norms are context-specific, activity-based, evolving and changing as
social structures and economic systems evolve and change (Hymes, 1986, p. 66; see
also: Hymes, 1972). Close analyses of marketplace interactions, with awareness that
social norms are in constant flux, help us understand how verbal behaviors reflect
people’s adaptations to the changes in their immediate physical and socioeconomic
environments. Such adaptations are grounded in relatively stable experiential lives
where each action, in its own specific time and place, is conducted in ways that are
“practically, morally, and aesthetically” responsible (Duranti, 2015, p. 6.).

Although marketplace primarily exists to facilitate economic transactions
(McMillan, 2002), different marketplace models facilitate different types of social
interactions (Lou, 2017). Economist Ronald Coase, in his theorization of the func-
tion of an open market in economic activities, depicts the processes of transactions
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such: “in order to carry out a market transaction, it is necessary to discover what it
is that one wishes to deal with, to inform people that one wishes to deal and on what
terms, to conduct negotiations leading up to a bargain, to draw up the contract,
to undertake the inspection needed to make sure that the terms of the contract
are being observed, and so on” (1960, p. 15; see also Coase, 1937, 1988). In super-
markets, such transactional processes are increasingly mediated by non-interactive
processes of product labeling, standardized pricing as well as machine automation.
Consequently, verbal interactions are significantly reduced, relegated to politeness
rituals (Lou, 2017). Nevertheless, transactions in the traditional marketplace exten-
sively rely on verbal interactions to ascertain product information, negotiate price,
reach agreements, and close deals.

The traditional marketplace is the professional habitus of grocers, butchers,
fishmongers, bakers, etc. (the concept of “habitus” follows Bourdieu, 1991/2018;
see also Bourdieu, 1991). Service shops, such as tea houses, hair salons, restaurants,
also concentrate in the marketplace. In these public spaces, people aggregate, by
chance or by design, to chat, tell stories, gossip, joke, laugh, partaking in various
“phatic” social needs (Malinowski, 1923). Purpose-driven transactional interac-
tions merge and interlock with interpersonal, social use of language in various units
of talk-in-interaction in the marketplace. Earlier ethnolinguistic literature regards
goal-oriented, transactional talk as distinct in form and function from “small talk”
Greeting, gossip, storytelling, joking and other such small talk genres do not ap-
pear to serve real-world ends. These talk genres constitute social actions on their
own, keeping social orders, discharging emotions, and enabling people to relish the
aesthetic, affective, poetic aspects of language (Bauman, 1984; Benveniste, 1971;
Jakobson, 1968; Malinowski, 1923). Recent research on small talk genres however
demonstrates that small talk plays a role in the execution of purposeful social activ-
ities (e.g. Coupland, 2000, 2003; Lindenfeld, 1990, 1994; Schneider, 1988s). Social
talk can, and often does, play an important role in transactional dealings. Through
joking, storytelling, boasting, protesting, sellers construct the qualities of their
goods, express pride in their trades, and sway the decisions of undecided buyers
(Lindenfeld, 1990). A hearty laughter could bring a difficult deal to its successful
conclusion. A bargaining attempt could end in ridicule.

Writing on the marketplace motif in Frangois Rabelais’ “Gargantua and Panta-
gruel,” Bakhtin (1967/2008) remarks on the “unofficial” spirit of the marketplace.
People from all walks of life have a legitimate presence in the marketplace. The
activities and ways of interacting in the marketplace are “ruled by a special type of
relationship, a free, familiar, marketplace relationship.” (p. 154) Recent research on
market interactions based on urban cities where immigration histories are intense,
such as London, Sydney, Hong Kong, shows that street markets, corner shops and
roadside stalls in urban spaces are sites of “superdiversity,” acting as nexuses where

>«
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Chapter 1. Language and social interaction in Southern Chinese marketplace

people of diverse backgrounds and happenstances are temporarily connected by
common daily shopping needs (Zhu et al. 2015). Individuals’ routine actions in
these urban spaces embody the unifying effects of economic activities transcending
linguistic, cultural, ethnic, socioeconomic boundaries (Zhu et al. 2017). Immersed
in routine marketplace activities, people use a range of multilingual, multimodal
and multisensorial processes to achieve their respective economic ends. In so doing,
different meaning systems and social norms come into contact with each other,
merging to create new linguistic forms and new social orders (Blackledge et al.
2015; Blackledge and Creese, 2017; Pennycook and Otsuji, 2014; Wessendorf, 2014;
Zhu et al. 2015, 2017; among others).

The ways people interact, including the communicative modes, linguistic codes,
sensorial preferences, registers and styles, are not free from the power imbalances
and social biases in the worlds outside of the market domain. Co-participants of
market activities execute these activities with orientation to and perceptions of each
other’s social identity, social position, status, power, wealth, poverty in and outside
of the market frame (French, 2001; Kapchan, 1996; McFadden, 2011; cf. Bourdieu,
1986, 1987, 1991; Goffman, 1959). Kapchan’s (1996) study of a Moroccan urban
marketplace shows that in the marketplace, “every voice is put into question by the
presence and competition of all others.” (p. 2) The marketplace provides an eco-
nomically driven milieu in which one can defy existing social inequalities outside
of the marketplace frame. For example, female merchants can assume situational
power to speak authoritatively to men (Kapchan, 1996). Speakers of stigmatized
indigenous languages can bargain on equal terms with speakers of the dominant
language in a diglossic society (French, 2001). Vernacular language varieties carry
covert prestige and social capital in a multilingual Chinatown bakery (Leung, 2009).
Marketplace is an “equalizing” agent in socioeconomically and socio-politically
stratified societies (Bakhtin, 1967/2008).

The interplays of language, social interaction and the marketplace as a socioeco-
nomic institution form the main concerns of the current study. The chief theoretical
orientation of the book is its belief in the importance of studying naturalistic inter-
actions in situ of real-world activities in the understanding of human language and
communication (Goffman, 1959, 1963, 1967, 1972, 1974, 1981; Gumperz; 1982a,
1982b, 1992; Gumperz and Hymes, 1964; Hymes, 1962, 1964, 1971, 1972, 1974,
1981, 1986, 1995; Ochs and Capps, 2000; Saville-Troike, 1982; Strauss, 2002; Strauss
and Feiz, 2014; see also: Enfield, 2011, 2018; Enfield and Levinson, 2006; among
others). Through analyzing naturalistic social encounters, researchers situate lin-
guistic structures and interactional variations in their naturalistic complexities. It is
these complexities that form “a reality sui generis” (Goftman, 1963, p. 134), allowing
researchers to study human communication as “comparative and evolutionary in a
sociocultural rather than a biological sense” (Hymes, 1974, p. 203).
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The naturalistic interactional data that form the basis of the current study were
recorded in a series of ethnographic fieldworks conducted between 2002 and 2018.
The building of the marketplace speech corpus originated as early as 2002 as part of
my doctoral dissertation project (Xiang, 2006), expanded over the years to include
more business types and sites, and to capture changes in communicative norms
over time (detailed descriptions are in Chapter 2).

The choice of a retail market as the main site of the fieldwork is intentional. The
marketplace as an economic institution is constantly evolving. The retail market is
a relatively stable retail model essential to the daily lives of ordinary people, espe-
cially in rural areas. In a local marketplace, language plays an instrumental role in
all stages and facets of transactions, allowing researchers to explore how language
interplays with other meaning-making systems to mediate economic activities.

The data derive from a 70-hours corpus of video- and audio-recordings of
naturalistic interactions in-situ of buying and selling activities as well as casual
conversations as they arise in the marketplace condition (e.g. people chatting at ser-
vice shops). Social interactions at the marketplace were recorded with the business
owners consent following the research protocols approved by the Internal Review
Boards (IRB) of the researcher’s affiliated institutions.

The speech corpus consists of interactional activities captured in the natural-
istic “chaos” of the marketplace. As people conduct their everyday businesses in
the marketplace, ordering food, purchasing grocery, having clothes tailor-made,
getting haircuts, buying lottery tickets, chatting about life’s sundries, interactions
are rapidly unfolding, unpredictable, noise packed. This type of data differs from
traditional sociolinguistic data generated by elicited interviews in noise-controlled
homes and recording studios. The traditional one-on-one sociolinguistic interview
method favors the monologue, reflective mode of speaking in which talk occurs to
produce talk for research (Stokoe, 2010). Marketplace interactions occur in their
naturalistic settings outside of the research lab, with real-world material motiva-
tions and consequences.

Research on language and interaction in the “chaos” of ordinary activities has
grown considerably in the past years, forging the frontier of research on translingual,
multimodal social interactions (e.g., Goodwin, C., 1981, 1984, 1986, 1987, 2000,
2003, 2009; Goodwin and Goodwin, 1987, 1996, 2000, 2004; Goodwin, M. 1996;
Heath, 1986; Li, 2011, 2014; Li and Ono, 2019; Mayes and Tao, 2019; Mondada,
2009, 2014, 2016, 2018; Pennycook and Otsuji, 2014; Streeck, 2013, 2017; Streeck
et al. 2011; Tao, 1999; Zhu et al. 2015; Zhu et al. 2017; among many others). The
marketplace is a highly complex environment where language is inseparable from
other meaning-making systems such as the body (gaze, posture, pace, gesture), the
material conditions of the setting (e.g., furniture and spatial layout), the semiotic
potentials of material objects, as well as the linguistic repertoires of speakers and
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Chapter 1. Language and social interaction in Southern Chinese marketplace

the communities they belong to (e.g., Kusters, 2017; Lou, 2017; Williams, 2017).
Diverse modes of meaning-making fuse together in market activities giving us a
front row view of the multimodal and materialistic nature of social interaction.

Previous research in this emerging area however primarily draws on data in
cosmopolitan urban spaces deeply affected by globalization (Blommaert, 2010). The
current study focuses on the rural setting where globalization has only just begun
to show its impact on ordinary everyday lives. In the small rural town studied in
this book, populations are considerably homogenous; social mobility, access to
social media and widespread literacy are not common. Consequently, multilingual,
multisensory and multimodal interactions are manifested in different ways than
in urban settings.

Compared to life in the cosmopolitan, urban areas, the rural life is a much more
prevalent living condition around the world. Rural lives are however hardly visible
in current sociolinguistic research. Studying language and social interactions in the
rural setting is important for understanding universal features of human interaction
vis-a-vis their local specific characteristics. If research is solely based on the urban
cosmopolitan setting, we risk essentializing the speech patterns of urban dwellers.
For example, the norms of orderliness and gracious politeness rituals, common in
urban marketplaces (e.g. Lindenfeld, 1990, 1994; Mondada, 2018), may be a reflex
of standardization and institutionalization common in urban spaces.

In addition, the growing body of literature on multimodal talk-in-interac-
tion tends to draw primarily on the social lives of European and North American
middle-class populations (but see diverse research agendas emerging from Li, 2014;
Li and Ono, 2019; Luke, 1990; Tao, 1999; Zhu et al. 2015, 2017; among others). The
current study contributes to the expanding research on multimodal social interac-
tions conducted in less commonly studied language varieties and speech commu-
nities. Through analyzing a wide range of cultural contexts, researchers stand on
a firmer position to study how universal markers of social interactional meanings
(such as turn-taking mechanisms, grammatical resources for speaker stances, gaze,
laughter, silence) are understood and enacted similarly as well as differently across
communities. Through broadening and incorporating natural complexities into the
empirical bases of research, the research community in turn stand on a more solid
ground to theorize the interplay of language and society.

Discourse-oriented ethnographic research on marketplace interactions in the
Chinese context has been scarce and exclusively based on Mandarin and Cantonese
data (e.g., Leung, 2009; Lou, 2017; Orr, 2007; Pan, 2000a, 2000b). The speech cor-
pus for the current study includes instances of multi-dialectal interactions rarely
researched but commonplace in Southern China. The linguistic varieties that nat-
urally occur in the data include the Shishan regional variety of Lingao (fii/= 1
Lingaohua), a non-Chinese language of the Tai-Kadai family (Xin, 2011; Xiang,
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2006, 2009, 2011, 2012a; Strauss and Xiang, 2009; Zhang et al., 1984), Hainanese
(#F 15 Haindnhua, a Southern Min variety, Liu, 2000) and Mandarin Chinese
(%71 Pitonghud). By including code-switching behaviors conducted in Chinese
and non-Chinese varieties, we additionally study multilingualism in its natural
habitus in Southern China.

The unit of analysis in this study is sequences of interaction in specific speech
events and actions, heuristically identified in the data, such as service and sales
encounters, storytelling, gossip, and greetings (Hymes, 1972). Activities with goal
orientations tend to have their own trajectories and internal organization. Less
goal-oriented speech occasions, such as greetings and gossip, also follow certain
trajectories where “the initiating and terminating of a conversation ...(form) a
total unit of communication” (Goffman, 1981, p. 14) The analyses focus on prag-
matic meanings and discourse patterns using an eclectic toolbox from discourse
analysis, i.e., Conversation Analysis (Sacks, 1992; Sacks et al. 1974), speech genres
(Bakhtin, 1986), multimodal interaction analysis (e.g., Goodwin, C. 2000, 2003;
Kendon, 1972, 1990, 1997; Li, 2014; Mondada, 2014, 2016; among many oth-
ers), register and genre analysis (Agha, 2006), interactional sociolinguistics (e.g.,
Gumperz, 1982a, 1982b, 1992), narrative analysis (Bamberg and Georgakopoulou,
2008; Labov and Waletzky, 1967; Ochs and Capps, 2000), and the Goffman tra-
dition of micro-sociology. The study also resorts to constructs from economics
(“Transaction Cost,” Coase, 1937, 1960, 1988; Williamson, 1985) and organization
studies (March and Simon, 1958/1993) to the degree that certain concepts shed
light on the speech patterns identified.

The study investigates two interrelated issues driven heuristically by the nature
of the marketplace as both an institution for economic transactions and as a social
space for chance meetings between members in and outside of the local community.
Particularly in the analyses of transactional activities, the study focuses on how
language interplays with other semiotic systems, as such gaze, gesture, proxemics,
posture. This integrated perspective (Kendon, 1972, 1990, 1997; Tao, 1999) provides
us views of the capacities of language as well as its limitations in comparison and
in collaboration with other semiotic systems.

The analytic lenses used are heuristic throughout the chapters. Each chapter
is informed by the theoretical constructs most relevant for the research concerns
for that particular chapter. For example, the incipient stage of transactions draws
significantly on non-verbal means for communication (such as gesture, gaze, body
orientation, posture, mediation of the physical environment and material objects).
Consequently, multimodal interaction analysis is adopted as a lens more saliently
in Chapter 3 than in other chapters (e.g. Goodwin, 2000, 2003; Kendon, 1972,
1990, 1997; Tao, 1999). Likewise, in the analysis of bargaining as a speech genre
(Chapter 5), paralinguistic features, such as prosody, pace and voice quality are
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important for deriving contextualized interpretation of utterances as bargaining
moves. Thus, analysis of prosody along with discourse and interactional features
of utterances is utilized (Li, 2014).

Each of the following chapters is directed toward particular aspects of the social
organization of language and interaction in the marketplace context in Southern
China. The next chapter presents a sociolinguistic sketch of the marketplace as
a setting, building a general context for the various arguments in the rest of the
book. It also describes the background of the data. Chapter 3 explores the be-
ginning stage of sales and service encounters focusing on the role of multimodal
resources for initiating a focused interaction prerequisite for a transaction. The
analysis develops arguments concerning the correlation between conflictive activity
goals and patterns of “interactional asymmetry”. These themes inform Chapter 4
which focuses on transaction as an oral genre consisting of a continuum of highly
formulaic sequences, on the one end, and elaborate interactions on the other end.
The patterns across business types show that access to information plays a central
role in how transactions proceed interactionally. Information access is in turn af-
fected by the physical, spatial and material specificities of the context. Chapter 5
focuses on bargaining sequences analyzing how bargaining attempts are initiated
and managed. The chapter positions bargaining in the broader genre of conflict
talk. The findings suggest that when social interactions originate from the interac-
tants’ conflictive agendas, the speakers orient to striking a balance between social
(sometimes moral) obligations and economic interests. I also illustrate what I call
a “negative” interactional style to conduct conflict talk that may be culturally spe-
cific. Chapter 6 explores the interactive facets of assessment activities central in the
marketplace. Assessing goods prior to, during and post transactions has different
purposes, structures, and interpretations. I illustrate that the ways that speakers
conduct assessment, interpret assessment, agree/disagree with assessment build
upon locally specific systems of knowledge, value, and perceptions of prestige.

The last two analytic chapters turn to “small talk” genres that are pervasive
in the traditional marketplace. Three talk genres are analyzed for interpersonal
interactions. The reason for selecting these genres is that they are, besides transac-
tional talk-in-interaction, the most common, recurrent interactive activities in the
marketplace contributing to its social allure. Chapter 7 focuses on two oral genres
that appear to be on the opposite ends of social propriety, i.e., greeting vs. gossip.
Both genres facilitate people’s need to bond and affirm normative social orders.
Tillustrate the pivotal importance of information control in both genres. Chapter 8
is titled “Market has a Heart,” a tribute to Ochs and Schieffelin (1989), “Language
has a heart” The chapter examines the role of affect in conversational storytelling
in the marketplace condition. I illustrate that storytelling is spirally built upon em-
pathic responses from the intended audience. These small talk genres do not play
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a central role in economic transactions in Shishan marketplace, but their unique
features provide us insights into how, in the public, open marketplace, people strike
a balance between protecting and pursuing one’s own interest while abiding by
social norms of face, integrity and morality. The diffusion of information in gossip,
never neutral or value-free, additionally shows the power of word-of-the-mouth
mechanism in the marketplace.

I share the view expressed in Deborah Cameron (2001) that discourse analysis
is analytically descriptive, but it also aims for an explanatory account of why peo-
ple behave the way they do. Throughout the analytical chapters, incorporating the
concept of “Transaction Cost” (Coase, 1937, 1960, 1988; Williamson, 1985), I argue
that language, verbal interaction in particular, incurs transaction costs: interaction-
ally mediated transactions cost time, effort and lead to unpredictable outcomes
due to the symbolic ambiguities of what one means at the moment-by-moment
unraveling of interaction. At the same time, however, language is a powerful tool
of information access, control and persuasion. This paradoxical nature of language
underlies social agents” orientation to using language in transactions in the mar-
ketplace. The central thesis proposed here, language is a transaction cost, is not
a purely rationalistic costs vis-a-vis gains position. The processes of interacting
with others to partake in humor and laughter, to reveal and mold one’s place in
the world, to hear stories and tell stories, to align and misalign with each other’s
experiences, have their own reward, especially in the context of individuals acting
as free-willing, micro-agents. Each person acting as their own agent renders each
transaction encounter in the marketplace potentially a social encounter where so-
cial benefits can transcend costs-effects economic planning.

Therefore, by focusing on universal interactional themes based on a specific
speech community over the span of nearly two decades, the chapters here are
concerned with two central ideas: how language, particularly talk-in-interaction,
mediates socioeconomic activities, and how certain universal principles of social
interaction, such as turn-taking (Sacks et al. 1974) and participants’ co-orientation
to focus (Kendon, 1990) take on local and culturally specific characteristics. In ad-
dition, by focusing on both the economic, transactional function of the marketplace
and the interpersonal, social needs that a local market serves, the chapters depict,
through sociolinguistic lenses, the traditional marketplace as lived and experienced.
If the book brings about, in its own way, convergence and integration of “scientific
and practical need” (Hymes, 1974, p. 194), it has reached its goal.
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CHAPTER 2

The research context, methodology
and theoretical preliminaries

The research site of this study is the central open-air, retail marketplace of Shishan
town ({5 LLE Shishanzhén), a small rural town located in the inland coastal area
of Northern Hainan Island, Southern China. Like the numerous small-scale,
local-serving markets in contemporary rural China, the central market in Shishan
town is an ordinary but essential economic infrastructure that connects local peo-
ple’s domestic lives to wider economy where goods from non-agrarian sources are
obtainable (Fei, 2006; Mintz, 1971). In the following sections, I outline the key char-
acteristics of Shishan market as a site of research on language and social interaction.
I also describe the data collection process and the key theoretical frameworks and
findings from previous research as points of departure for the subsequent chapters.

2.1 Shishan market

With a population of 41,000, Shishan town is located on Northern Hainan Island
(8P i Hdindnddo), Southern China, twenty kilometers south of Haikou city
(#8077 Haikdushi), the capital city of Hainan Province (“Shishan Town,” 2019)
(see Figure 2.1).

Hainan Province is an island province, China’s southernmost province, facing
Guangdong Province (I 7R Gudngdongshéng) and Guangxi Province (J7 PEE
Guingxishéng) on the mainland across the Qiongzhou Strait (BRI Qidngzhou
Hdixid). In 1950, Hainan Island was designated Hainan Administrative Region
(IBRMITBUIX A ® Hdindn Xingzhéngqi Gongshii) under the administration of
Guangdong Province. In 1984, Hainan Island became Hainan Province and China’s
fifth Special Economic Zone (ZF§[X Jingjitéqi). Hainan’s mild winter attracts
large populations of vacationers and retirees from mainland China which supports
the tourism industry in Hainan. Migration patterns also correlate with waves of real
estate booms since the 1990s. Hainan’s landscape and culture have been rapidly and
radically changing due to influxes of mainland populations and capital investments
following touristic and real estate trends. Recently, the Chinese central govern-
ment has announced plans to develop Hainan into a Free Trade Zone (H FH% 5 &

printed on 2/10/2023 5:00 AMvia . All use subject to https://ww. ebsco. conlterns-of -use



10

Language, Multimodal Interaction and Transaction

EBSCChost -

¥ L

* Provincial Capital
m Major City / County
e Town

— Roats IR e Ick

-+ City/ Country Boundaries Qiongzhou Strait mOw
Haikou Pugian
* L]

Dongying [ ALE
S Laocheng Shishan
o Lingao v
Xinying

i Bolian . i
Y, ' Fushan

L 3K v
Duowen EIBR”
L Chengmai
L]

Longtang N
[} \ 3

funtan Dazhipo

ERE Sanmenpo ‘J‘
" _Ding'an ;

1

BT

S {EMTE Wenchang
A [ ]

Danzhou
Nada ™
.

PEAR
Mainland China  * -
Nanfeng ¥

L]

1T ~Hainan

Figure 2.1 Map of Northern Hainan Island. Shishan town
is 20 kilometers south of the capital city, Haikou

Ziyéumaoyiddo) by 2020, and a Free Trade Port (H H1 ¥4 5 # Ziyéumaoyiging) by
2025 (Xinhuanet.com, April 15, 2018). From a sociolinguistic point of view, these
sweeping socioeconomic initiatives will inevitably affect the communicative norms
practiced locally and the linguistic diversity on Hainan Island.

Hainan is co-inhabited by more than 30 ethnic groups both aboriginal on the is-
land and due to migrations to the island from mainland Southeast Asia throughout
the past millennium (Hainan Nianjian, 2002). Mandarin and other local varieties
of Chinese, e.g., Hainanese (HFREETE Hdindnhud), a Southern Min variety, co-exist
with non-Chinese varieties, e.g., Lingao (Ilffi1#% Lingdohua) and Li (3215 Liy1)
(Ruan et al. 1994). Shishan residents are Han Chinese speaking a regional variety of
Lingao, a non-Chinese variety of the Tai-kadai language family, close in genealogy
to the Zhuang ethnic group’s language (115 Zhuangyii) spoken in Guangxi and
Guangdong Provinces on the mainland (Liang and Zhang, 1997; Liu, 2000; Zhang
et al. 1984). Lingao shares grammatical features with other Tai-kadai languages
such as Lao and Thai (Hashimoto, 1980, 1982, 1985).

Shishan town formerly was under the administration of Lingao County where
Lingao, a Tai-kadai variety, is spoken. In 2002, Shishan was re-designated to be
under the administration of Haikou city, the capital city of Hainan Province where
Hainanese, a Southern Min variety, is spoken. This shift in administrative gover-
nance has expedited the integration of Lingao-speaking Shishan into the Mandarin
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and Hainanese-speaking urban areas. Shishan is geographically close to Haikou
city, only 20 kilometers away connected by well-maintained highways and regular
shuttle buses. Many Shishan residents conduct business or find employment in the
urban Haikou city. It is not uncommon that Shishan children attend high schools
in Haikou and speak Mandarin and Hainanese primarily. In the past decade, due
to the spatial and administrative expansion of Haikou city and the urbanization of
the rural areas around Haikou, an entire Shishan family and sometimes an entire
village would uproot themselves and relocate to Haikou gradually losing their ties
to Shishan (see Figure 2.2).
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Figure 2.2 The gray area marks the Lingao-speaking region on Northern Hainan Island.
Surrounded by Lingao varieties, the dominant languages in Haikou urban area are
however two Chinese varieties, Mandarin and Hainanese

Shishan Town is home to a national geopark, officially known as the Hainan Haikou
Shishan Volcanic Cluster National Geopark (7§ {8 [ £ LK LU BEE BT A
Hdindn Hdikou Shishan Hudshanqin Guéjia Dizhi Gongyudn) (hereafter Volcanic
Park). This well-known Volcanic Park is located outside of the municipal center of
Shishan town, separated from the town’s central area by a mountain range. Tourists
coming to the Volcanic Park rarely come to visit Shishan town as the town center
itself is not a tourist attraction. The central market of Shishan (hereafter Shishan
market), which is the research site of the current project, remains a local market,
which the pioneering sociologist Fei Xiaotong (#%Z£%#) would categorize as an
“insider market, internal market” (Fei, 2006, pp. 151-161).
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The terrains of the Shishan town area are covered in rocks formed from ancient
volcanic eruptions some 27,000 to a million years ago (He et al. 1988). The town’s
name, f711] ‘Rock Mountain, reflects this geological history. Traditional houses in
Shishan are built with volcanic stones. The porous, black and greyish exterior of the
volcanic rocks adds to Shishan town’s unique landscape (see Figure 2.3)

Figure 2.3 An arch that marks the entrance to a village in Shishan town.
The arch is built with volcanic rocks. On the two sides of the entrance are shrines
for Earth God (1:312Y Tudigong)

The large-scale economic plans that the Chinese central government has announced
for Hainan Island are yet to exert their full impact on the local economy and social
structures of Shishan town. In the past two decades, the northern inland areas
of Hainan Island remain rural and agriculturally based. Shishan town’s economy
consists of traditional farming, tourism and migrant laboring. Local residents work
in the tourism industry (e.g., restaurants and landscaping), engage in seasonal mi-
grant work on the mainland, or grow traditional crops such as rice, sugarcane,
yam, as well as fruits such as lychee, guava and papaya. Some enterprising farmers
also grow tropical plants to supply the landscaping industry or raise live stocks
for high-end restaurants especially mountain goats, a nationally known culinary
specialty of the region.

The dominant vernacular language in Shishan is the local Shishan dialect of
Lingao, which doesn’t have a written form. During my initial fieldwork in Shishan
in 2002, Mandarin and Hainanese were minimally heard in Shishan except being
spoken by schoolteachers and government employees. In the past decade, Shishan
town has begun to shift to a multilingual town with inter-generational disparities in
primary language choice. The young, especially children, are Mandarin-dominant
speakers, receiving formal education in Mandarin and encountering Mandarin
in mass media, on the Internet and social media. This dominance of Mandarin
is reinforced by parents’ perception of the benefits of learning Mandarin for their
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children’s economic and professional future. Young adults tend to codeswitch in
Mandarin, Hainanese and Shishan dialect depending on their personal experiences
and social network. Older adults speak Shishan dialect more fluently than other
varieties while the elderly remain monolingual speakers of Shishan dialect.

Asymmetrical multilingualism is both at the individual level and at the societal
level. Mandarin has prestige as China’s national and official language, the medium
adopted for government, law, mass media, education, the internet and all other
public domains of service. Hainanese is the de facto local official language of Hainan
Province adopted in provincial government services and heard on radio and televi-
sion channels. Shishan residents whose vernacular tongue is Shishan dialect need
to speak Mandarin or Hainanese in order to communicate with Mandarin and
Hainanese speakers. Government employees and schooling staft primarily come
from Mainland China or Haikou city speaking Mandarin only or are bilingual in
Mandarin and Hainanese.

This evolving multilingual situation is reflected in marketplace activities. From
2002 to the present time, Shishan market has transformed from a roadside make-
shift market to a centrally planned, government- administered economic space.
Based on field observations and interaction data recorded in 2002, Shishan mar-
ket then was formed based on “sedimentation” of recurrent peddling activities that
settled into a physical as well as social space locally known as ho ‘the market’ (the
notion of “sedimentation” follows Streeck, 2013; also see: Fei, 2006). In 2002, the
physical space of the market corresponded to the open space alongside the only main
road that passed through the town’s central area in front of the municipal building.
No built structures nor official signage were present to demarcate the market area.

In Shishan dialect, the market is referred to as ho with such associated expres-
sions as bei ho ‘go to the market’, rung ho “go (down) to the market’, gen ho “go (up)
to the market’, dun ho ‘stroll around in the market’, ven ho ‘Market Day’ and the like.
In the morning, vendors of freshly butchered meats, seafoods, fish, fruits, vegetables
and other merchandise lined the two sides of the main road in front of the munic-
ipal building. Sellers found spots to sell their goods based on the traditional norm
of first-come-first-choose allocation of rights to space. In the afternoon, around
dinnertime, vendors of cooked meats, typically roast duck, pork, and lamb, pitched
their make-shift roast-and-serve stations along the main road, creating loud noises
of chopping, talking, and laughing (see Figure 2.4, Figure 2.5, Figure 2.6). A row of
one-story buildings lined the main road which housed shops for sit-down services
such as tea houses, noodle eateries, general stores, photo and copy services, hair sa-
lons, dressmaker’s shops, and the only bookstore in town. Based on field notes and
data recorded in 2002, there were no Mandarin-speaking merchants from outside
of the community nor the use of megaphones to blast pre-recorded sales spiels both
of which are now common fixtures in Shishan market (see Figure 2.7, Figure 2.8).
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Figure 2.4 A view of the main street which served as a make-shift market on Market Day

Figure 2.5 On my initial fieldwork in 2002. The backdrop is a typical Market Day
on the main street in front of the municipal building
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Figure 2.8 Along the main street were service shops with residential quarters in the back
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Rapid changes took place in the past decade, especially in the past few years. The
Chinese central government has initiated a nation-wide “X 8 (Shuangchuang)
movement that widely transformed how economic activities are to be conducted
across China. The name XX (literally, “Dual Innovations”) is a shorthand for the
nation-wide political and economic campaign known as “FK ARG, /7 AR A7
(Dazhong Chuangye, Wanzhong Chuangxin, officially translated in English as “Mass
Entrepreneurship and Innovation”, China.org.cn, March 17, 2015). This wide-spread,
centralized campaign impacts local marketplaces by institutionalizing the market-
place as a government-managed public space. Local markets, traditionally sedimen-
tations of individual, recurrent economic activities, are re-organized into modern
plaza-style markets with centralized administration, including licensing, sanitation
facilities, security and sanitation personnel, and public signage that regulate and
standardize marketplace activities. The stated goals of these market renovations are
to improve sanitation, facilitate the logistic flows of goods and transactions, as well
as deter economic deception and exploitation (Haikou.gov.cn, August 2, 2016).

Shishan market is a concrete instance of the centralized movement to transform
public economic spaces. Compared to early 2000s, Shishan market has expanded
considerably in the past decade, relocating from its original make-shift roadside
location to a built space adjacent to the town’s municipal building. A new road now
leads pedestrians off the main road toward the market where an iron gate marks
the entrance and signals the exclusive economic purpose of the enclosed space. The
market is given an official name too. Written in traditional Chinese characters, the
name £ LLIBE VB35 (Shishanzhén Pingjia Caichdng) ‘Shishan Town Fair Price
Grocery Market’ is displayed on top of the red iron gate (see Figure 2.9).

Inside the market space are spacious vending stations organized in rows and
aisles separating merchandise by categories. The built structure of the market space
resembles the Chinese character “[F]” with an inner rectangle and an outer rect-
angle. The inner rectangle is the premium section for licensed “wet” goods such as
freshly butchered meats, seafoods, and assortments of fish. This premium area is
shielded from the weather by a very tall ceiling, open-air on the four sides. Each
vending station is built with concrete with a long counter facing the foot traffic. A
spacious work area is behind the counter equipped with tap water and drainage
(see Figure 2.10).

The outer rectangular area is organized by licensed vending stations for expen-
sive fruits, such as lychees, apples and melons, and household items such as small
furniture and electric appliances. The vending stations located in the most interior
side of the outer rectangle, away from the entrance, are occupied by vendors for
massively manufactured goods imported from mainland China such as packaged
meat products, small home furniture and appliances, mass-produced clothing, and
non-local snacks such as hot dogs and popcorns, which are signs of “globalization
from below” (Mathews et al. 2012). Some of the vendors of these imported goods
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Figure 2.9 In 2014, the central market transformed from a make-shift street market
to an official, government-administered marketplace. The photograph shows the iron gate
demarcating entrance to the market area

Figure 2.10 In the new marketplace, expensive goods such as meats are inside the built
structure shaded from the weather with a tall ceiling, equipped with sanitation and
drainage facilities. The vending stations bear public signage indicating merchandise types
and government regulations
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use megaphones to blast pre-recorded promotional spiels in Mandarin on high
decibels. Younger vendors are able to reciprocate the customer’s language choice
with swift codeswitching between Mandarin, Hainanese and the local Shishan di-
alect of Lingao. Older sellers tend to only speak Shishan dialect and use gestures to
communicate to Mandarin-speaking customers.

Between the outer rectangle area and the inner rectangle area are the marginal,
transitional spaces where daily peddlers can pitch their sales without a license.
These transitional areas allow local farmers to sell small quantities of home-made
or home-grown goods such as tofu, fruits, eggs, vegetables and pickles. The peddlers
without a license either use baskets to display their goods or spread out a piece of
vinyl on the ground to demarcate their business area. These transitional spaces
afford farmers an unofficial but legitimate presence in the now institutionalized
marketplace, an existence “between formal and informal economies.” (Shepeard,
2012, p. 187) (see Figure 2.11)

Figure 2.11 Outside the built structure are transitional spaces
for non-licensed daily peddlers
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A significant feature of the marketplace as a centralized institutional space is the
employment of security and administrative personnel known as H137% B A i3
(Shichdng Gudnli Rényudn) ‘Market Administrative Personnel’ whose main duty
is to enforce market regulations. In Shishan market, the enforcers occupy a fenced
area at one corner of the market near the entrance, with purview of the entire mar-
ket space. The market enforcers tend to be local residents, but their official status as
enforcers give them institutional power. Non-licensed vendors are not allowed to
occupy a premium location, even if the space has not been leased out, and business
of the licensed stations is not allowed to be conducted beyond a certain designated
spatial boundary. Such regulations are enforced in a bureaucratic manner without
flexibility (see Figure 2.12).

Figure 2.12 Centralized and institutionalized administration is evidenced not only by
the built structure and market-specific signage, but also by the sanitation and security
staff and public transportation signage for visitors. The photograph shows a sanitation
employee maintaining the cleanliness of the market; a public signage is located at the
entrance indicating direction to board the shuttle bus to Haikou city

These infrastructural changes are not random. They reflect local government’s poli-
cies to transform local markets as part of the larger initiative to urbanize and mod-
ernize public spaces in rural townships. The following is excerpted from Hainan
government’s decrees on the renovation standards of farmer’s markets in urban
and rural townships.
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Newly built farmer’s markets in cities and townships should meet the following
basic requirements and standards for the construction of urban farmer’s markets
in this province:

1. Market buildings should be steel and concrete structures.

2. Thetrading area should be organized according to the commodities’ categories,
and with a reasonable layout.

3. Facilities for fire protection, ventilation, drainage, sewage, etc. should be com-
plete and there should be good lighting or light sources.

4. Equipped with effective isolation facilities in compliance with regulations for
live commodities and commodities that are easily contaminated and/or dete-
riorate easily.

5. Agricultural product safety testing rooms should be established.

6. Other conditions as stipulated by laws, regulations and rules.

(Hainan Government Decree #210, translated by researcher)

Apart from these changes that centralize and standardize the local marketplace
according to national and international standards, two facets of the local market
have remained the same from 2002 to the current time. One is that women are still
much more visible than men as vendors in the marketplace (similar gender roles
are observed in an urban Guatemalan marketplace, French, 2001). The traditional
division of labor along gender groups is common in Shishan. Women run small retail
businesses while men either operate behind the scenes, work as migrant workers
or farm on family lands. Nevertheless, some trades such as butchers have remained
male-dominant.

Another constant feature that has not changed over the years is that Shishan
market continues to run on a market calendar, which creates regularity, predict-
ability and festivity on Market Days (Fei, 2006). Market Days occur twice a week
in Shishan town known locally as ven ho (literally ‘Day Market’). On Market Days,
Shishan market is particularly hustle-bustle. Villagers come “up” to the market to
sell their freshly picked produce and purchase household goods; urban folks from
Haikou city come “down” to the market to sample local flavors. The market bursts
with noises, people peddling and chatting, crowds gathering around da be (“the
lottery master”) for lottery-purchasing tips, buses, scooters and motor rickshaws
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transporting people in and out of town. Near dinnertime, the chopping of roast
meats is loud and joyous. These “soundscapes” have not changed.

2.2 The data

The data that form the basis of the current analyses come from a large corpus of
naturally occurring talk-in-interaction recorded at privately owned small shops
and vending stations in and around Shishan market. The business types range from
groceries (e.g. pork, fruit, tofu, vegetables, etc.) to service shops (e.g., dressmaker’s
shop, noodle eatery, convenience shop, hair salon, etc.). Customer-vendor inter-
actions were recorded via video and audio recording equipment following the IRB
protocols under which the research was approved. The participating shop owners
and merchants were recruited from family networks as well as through the snow-
balling technique drawing on suggestions from earlier participants (see Figure 2.13,
Figure 2.14).

Figure 2.13 Shishan community liaison and translator Kong standing in the market with
his 92-years-old grandfather who loved coming to the marketplace to listen to people talk
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Figure 2.14 Rong was my contact with the local marketplace network. This photograph
captures Rong preparing Zongzi leaves to make Zongzi dumplings for Market Day

The types of consent that the participants gave for data recording ranged from al-
lowing the recorder to run in the background at the business location for the entire
duration of the business hours for several days on end, to only a few contiguous
transactions so as not to inconvenience the business. The video recording device
was set in various ways based on the vendor’s comfort and consent, with the uni-
form criterion of recording at least the audio aspect of interactions as they occurred.
For example, at service shops with a stable power supply and fairly manageable
business traffic, a video camera was set up on a tripod in an inner corner of the shop
to capture the entire interior of the shop. At the same time, an audio recorder was
attached on the shop owner’s body to capture the verbal aspects of the interaction
as clearly as possible as the shopkeeper moved about (see Figure 2.15).To reduce
the effects of “observer’s paradox” (Labov, 1972), that is, the participants would act
in a self-conscious manner under the researcher’s observation, I let the camera roll
in the corner of the shop for as long as I could, typically starting at the beginning
of the business hours such that people would soon get used to the presence of the
camera. I also walked about, chatted with people in the store as a common member
of the setting, which alleviated the observer’s paradox.

In the open-air marketplace, as compared to service shops, foot traffic was
heavy, especially on Market Days. Using video recording equipment to record in-
teraction tended to cause considerable unease in the community, especially with
the surveillance of the market regulations personnel. In these situations, I only
used an audio recording device with the audio recorder strapped on the body of the
vendor to capture the audio naturalistically in a non-intrusive way. I stayed nearby
to observe the interactions and took field notes. Some vendors agreed to be video
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Figure 2.15 Video stills from the 2002 corpus showing the recording sites of a hair salon,
a convenience store, a noodle restaurant and a dressmaker’s shop and how the video
recorder was positioned

recorded for short periods of time with the researcher holding the video camera
standing next to the station. The resulting speech corpus thus captured a broad
variety of interactions with different durations of time, different business types,
and a range of merchants and customers in age, gender and language backgrounds.

The data used in the current analysis are extracted from the above larger
corpus. Initially a ten-hours subset of the data were fully transcribed using the
Conversation Analytic transcription convention (Jefferson, 2004; see Appendix A),
featuring approximately equal amounts of time from selected sites based on their
business types. Additional data were viewed from which specific transactional
events were selected and transcribed. These additional segments were chosen
purposefully to include additional examples of target genres or events (e.g., gos-
sip, first-person storytelling, bargain, formulaic versus extensive transactional
interactions). I also included in-depth multimodal analyses of certain transac-
tional events where multimodal and multisensorial aspects of the interaction are
particularly essential. For these in-depth multimodal analyses, I transcribed the
interactions using the Elan transcription program developed by the Max Planck
Research Institute (Version 5.2, Sloetjes and Wittenburg, 2008). I used the function
of “Tier” in Elan to separately transcribe speech, gesture, gaze, as they simultane-
ously occur in interactive actions. The Elan-based transcripts allowed in-depth,
recursive analysis of the interaction as integrated, multimodal ensembles. The data
segments presented have anonymized the data using pseudonyms and substituted
personally identifiable information.
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While the speech corpus has breath in number of speakers and range of settings,
as well as depth due to re-occurrences of similar activities, some of the interactions
only have audio recordings. In addition, as Hymes (1986) noted, social encounters
have “social interests.” That is, social interactions are affected by existing personal
relationships (p. 66). It would have been useful to include ethnographic interviews
with the participating vendors to better understand their market experience and
relationships with specific customers. However, in the context of rural China, mer-
chants in the local market are “street smart,” deeply suspicious of formalistic meth-
ods. Metalinguistic research methods such as interviews and stimulated recalls
would significantly affect the participants’ comfort with the research process, and
in turn affect ability to recruit additional participants. I relied on trained analysis,
field notes, as well as consultation with native speakers whenever interpretative
uncertainties arise. The analysis is careful not to extend its arguments beyond what
is reliable in the data.

Ancillary to the speech corpus are field notes, artifacts and photographs col-
lected over the years that helped to capture the evanescent, ever shifting local con-
texts. Additional to the natural speech corpus is a corpus of 10-hours interview
data with graduate students at Hainan University ({87 K”#) which is located in
Haikou city, from which Shishan town is 20 kilometers away. The graduate students
interviewed are mostly from mainland China except one student who is a native
of Haikou city. The interview participants are selected because they both shop lo-
cally and have experience in marketplace settings in their respective hometowns in
various parts of Mainland China. The interviews are intended to gather insights of
marketplace experiences in a wide array of settings and focusing on young people’s
memories, experiences, and preferences which provide a wider backdrop to the
Shishan data. While these meta-reflections gathered from the interview method
and based on a different demographic are not the focus of the current study, some
of the meta-commentaries are included in the final chapter to contextualize the
shifting social norms that govern marketplace interactions and the specific ways
that such norms are locally and economically structured.

As the analytic lenses adopted in each chapter are varied and purpose-driven,
the transcription conventions used for presenting the data and facilitating data
analysis have certain variations too (Ochs, 1979). Excerpts in Shishan dialect and
Hainanese are presented using the author’s adaptation of the Pinyin System for
Mandarin Chinese (see discussion in Xiang [2006] on the correspondence between
Mandarin-based Pinyin system and the local vernacular of Shishan which has a
wider range of lexical tones and syllable structures). Data excerpts in Mandarin
Chinese are presented in both the Chinese orthography and in the Pinyin phonetic
system.
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Spoken interactions are transcribed using the Conversation Analytic (CA)
transcription conventions (Jefferson, 2004) and organized based on Intonation
Units (IUs). Intonation Unit (hereafter IU) is a prosody-based speech unit identified
by a single coherent intonation contour (Chafe, 1980, 1987, 1993, 1994; Du Bois
et al. 1993; Tao, 1996). IU is shown to be a relevant and crucial unit of spoken in-
teraction across languages including tonal languages (Tao, 1996; also see: Li, 2014).
The only exceptions to organizing a data excerpt using IUs are cases of monologue
excerpted from interview data and e-commerce sales spiels which are analyzed for
their ideational contents only (Halliday, 1994).

Turn-taking and prosodic characteristics are transcribed following CA con-
ventions visually depicting the paralinguistic features of the delivery of speech, e.g.,
pauses, restarts, sound stretches, overlapping speech, and laughter. For instance,
a colon as in ‘ra:::’” indicates sound stretches; a “A” symbol, as in ‘ra”; indicates
pitch peak. The transcription also uses double parentheses to signal extralinguis-
tic information, such as nods, body alignment, and other contextual information
(see Appendix A for complete transcription notations). Each IU of the transcribed
speech is presented trilinearly. The first line is Pinyin-adapting romanization of the
utterance, the second line morpheme-for-morpheme gloss (see Appendix B for a full
set of abbreviations used in the morpheme-by-morpheme gloss), and the third line
English translation through colloquial English to render the original flavor of the
utterance. Transcriptions of Mandarin utterances have an additional line which is
the first line rendering the speech in Chinese orthography. The free translations use
single parentheses to include words needed to conform to the grammatical structure
and the expressiveness of the English translation due to typological differences be-
tween English and the original code choice. For instance, pro-drop is a typological
feature of Shishan dialect as well as Hainanese and Mandarin. In such a case, in the
English translation, dropped pronouns are inserted in single parentheses.

Additionally in Chapter 3 where multimodal interaction is a primary focus, the
data excerpts are presented using an adapted version of Goodwin (1984). Goodwin
(1984) uses multiple lines for each utterance where each numbered line is the piv-
otal turn and the line above or below the numbered line indicates simultaneous
non-verbal actions. Pairs of left square brackets mark the onsets of the simultaneous
verbal and non-verbal actions. Along with the numbered pivotal lines, additional
notations are used to indicate changes in the inception, retraction, duration and
direction of the speaker and addressee’s respective gaze. “X” letters in a pivoted line
for non-verbal actions mark the time when the speaker’s gaze is raised toward the
interlocutor. The solid line “ ” following the “X” symbol indicates the speak-
er’s sustained gaze toward the object of the gaze. The elliptical dots “.” before the “X”
symbol indicates the initiation phase of the gaze, the commas ,;” following either
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the solid line or the “X” symbol mark the retraction phase of the gaze. The number
of repetitions of <7 or “” following a marked gaze action indicates the duration of
such action. An additional notation, not original in Goodwin (1984), adopted from
Mondada (2018), is the “#Figure...” symbol. The “#Figure...” symbol marks the
site in the transcribed action where an illustration, either a video still or a sketch
for that particular moment, is available at the end of the transcript. For example:

(2.1) Tllustrating the multimodal transcription conventions adapted
from Goodwin (1984), used in Chapter 3.

... [X ,r, #Figure..
1 Speaker A: word [word [word word
Speaker B: [X

The interactional actions represented in Example 2.1 is such: Line 1, marking
Speaker A’s verbal action is the pivotal line which has one line above and one line
below it, marking simultaneous non-verbal actions. As speaker A interacts with
speaker B, speaker A directs his or her gaze toward speaker B with a brief moment
of initiation. The gaze fixes on speaker B at the second word of speaker A’s utterance,
sustained toward the end of the Intonation Unit and then retracts. At the same
time, speaker B directs his or her gaze at speaker A starting at the third word of A’s
utterance and the gaze continues toward the end of the IU. “#Figure.” in the line
above the numbered pivotal line means that a figure illustrating that very action is
available at the end of the transcript.

In Chapter 5 on bargaining sequences, the interplay of verbal and non-verbal
modes of communication is analyzed without needing to attend to micro-level
shifts in gaze as is the case in Chapter 3. Therefore, in Chapter 5, the transcription
conventions follow Zhu et al. (2017) using two columns to present concurrent
verbal and non-verbal actions at the descriptive level.

As thus described, the transcription provides a concrete basis on which to ana-
lyze the multimodal talk-in-interaction through a variety of perspectives, including
lexical choices, paralinguistic features, contextual information, and elements of turn
design and interplay with multimodal resources.

2.3 Theoretical preliminaries: Avoidance vs. involvement rituals;
“ingroup” vs. “outgroup” norms

A considerable body of research has been conducted based on data of sales and
service encounters. For example, researchers in the tradition of variationist socio-
linguistics have explored pragmatic strategies used in sales encounters (e.g., Félix-
Brasdefer, 2015). Researchers in Multimodal Conversation Analysis have analyzed
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customer-clerk interactions in restaurants, grocery shops, service shops, ticket
counters, etc. (e.g., Fox, 2014; Fox and Heinemann, 2015, 2016, 2017, 2019, 2020,
2021; Heinemann and Fox, 2019; Mondada, 2018; Richardson and Stokoe, 2014;
Streeck, 2017; among many others). Researchers in social semiotics, particularly
multimodal translanguaging in global contexts, have focused on retail interactions
in urban street markets and corner shops (e.g. Pennycook and Otsuji, 2014; Zhu et al.
2015,2017). Researchers in the tradition of cross-cultural pragmatics have examined
politeness practice in sales encounters (e.g. Pan, 2000a, 2000b). Research that ex-
clusively focuses on the sociolinguistics of the marketplace tends to originate in the
anthropological and ethnographic traditions such as Lindenfeld (1990) based on an
urban Parisian street marketplace, Lindenfeld (1994) based on an urban Southern
Californian marketplace, Kapchan (1996) focusing on gender roles in a Moroccan
urban marketplace, French (2001) on interethnic interactions in a Guatemalan urban
marketplace, and McFadden (2011) on interpersonal relationships in a Bangladeshi
urban marketplace. This body of literature gives us kaleidoscopic insights into the
ways social interactions are affected by varied marketplace settings. Specific research
studies will be reviewed in the subsequent analytic chapters. For the current pur-
pose, I outline two sets of theoretical constructs that are particularly relevant for
understanding the characteristics of social interactional norms of the marketplace
context in Southern China.

One of the recurrent theoretical thoughts that was incorporated in previous re-
search on social interactions in the marketplace in the Southern Chinese context is
“interaction rituals,” specifically, Goffman’s (1967) notions of “engagement rituals”
and “avoidance rituals” “Engagement rituals,” creating bonds between the inter-
locutors, consist of “supportive interchanges” such as greetings and farewells and
“remedial interchanges” such as apologizing for intrusion and thanking. “Avoidance
rituals” are used by social actors to avoid social interaction so as to avoid influencing
or being influenced by others. As will later be discussed in the analytic chapters, a
prominent pattern in the current data based on a rural Chinese marketplace, con-
sistent with patterns identified in previous research situated in urban settings, is that
customers try not to engage with the seller while the sellers’ verbal and non-verbal
behaviors manifest different degrees and types of “engagement.”

The intention to “avoid” social interaction can be manifested bodily as averting
gaze, refraining from body touch, not displaying emotion, being respectful and
watchful of other’s space; or it can be manifested verbally as avoiding topics that
can be sensitive, using deferential address terms and negative politeness strategies
to mark social distance. Goffman (1967) theorizes that the central psychologi-
cal motivation underlying avoidance rituals is a self-protective, survival instinct.
Avoidance rituals appear to be typical in collectivist cultures where social agents
avoid initiating contact with an outgroup member and remain watchful.
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The social meanings of these surface-level behaviors differ from situation to
situation, for example, aversion of eye gaze, which Goffman considers to be an
avoidance ritual, signals the person’s intention to avoid being the first person to
initiate a conversation (Kendon, 1990). In a hierarchical society, avoidance rituals
are common for displaying deference and indexing status difference (Basso, 1972;
Scollon and Scollon, 1995). But in an egalitarian society, “avoidance rituals” may
be perceived as “stand-off” (Goffman, 1972). These ritualistic signals, verbally and
bodily, act as “contextualization cues” with community-specific interpretations
(Gumperz, 1982a, 1982b, 1992)

Different tendencies for using these interaction rituals in different degrees
and combinations give rise to the impression of a community or individual hav-
ing certain “communicative style” (Tannen, 1984a, 1984b). For example, Tannen
(1984a) shows that Jewish New Yorkers tend to speak to each other with a “high
involvement” style, using various engagement rituals such as frequent overlapping
turns at talk, “machine-gun like” pace of questioning, expressions of affection, and
emotive prosody. These rituals conflict with the preferred communicative style
of Californians who prefer a restraint, deferential style. Bailey (1997) studied
sales encounters between Korean store clerks and African American customers
at convenience stores in multi-ethnic communities in California. Bailey showed
that African American shoppers tended to use a high involvement style featuring
elaborate greetings, joking and storytelling to connect to the clerk socially. The
Korean store clerks however reverted to the “restraint,” “distant” style reserved for
outgroup members. Such clashes of communicative styles and different orientations
to ingroup vs. outgroup membership in public places lead to interpretations of each
other’s behaviors as unfriendly, disrespectful, even racially motivated. Bailey’s anal-
ysis suggested that significant misunderstandings could occur in mundane daily
activities deepening existing inter-ethnic tensions.

Norms of interactional rituals thus intertwine with perceptions and norms of
ingroup vs. outgroup membership in public spaces. Ingroup memberships typi-
cally are formed based on relationships at home, at the workplace, with friends
and regular acquaintances where the ingroup members’ identities are relational to
each other such as parents to their children, the elderly to the young, friends and
co-workers to each other. Outgroup members are individuals based on “occasional
and temporary relationships” (Hofstede, 1980, p. 13). Like Goffman, Hofstede sug-
gests that norms of ingroup vs. outgroup behaviors differ across social structures.
In European and North American social settings, demarcating one’s ingroup from
outgroup is not ritualistically practiced whereas group memberships are ritually
observed in hierarchical societies such as many Asian societies. In hierarchical
societies, demarcating ingroup vs. outgroup is a fundamental way through which
people bond with each other and keep guards against outsiders.
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Scollon and Scollon (2003) additionally suggest that ingroup and outgroup re-
lationships are situational (p. 94). In the Chinese cultural context, ingroup mem-
bers are more broadly defined, encompassing people from the same town, school
or workplace. The customer-clerk relationship is however outgroup-based in the
Chinese cultural context. As part of her work on the practice of politeness in Chinese
face-to-face encounters, Pan (2000a, 2000b) explored the interactional routines in
sales encounters in State-owned department stores vs. private small business shops
in a Cantonese-speaking urban area in Southern China. At state-owned department
stores, the exchanges were notably “abrupt, rude” with no ritual opening or closing
nor other politeness exchanges. Overall the encounters featured minimal verbal
exchange, all initiated by the customer to the clerk. Speech acts that require the
interlocutor’s cooperation, such as requests, were stated as imperatives. This pattern
contrasted with the interactional norms practiced at privately owned clothing shops,
where greetings, leaving taking, small talk, and other such engagement rituals, were
plenty. Pan related the two contrasting variations to the Chinese society’s “ingroup
vs. outgroup” cultural norm interplaying with different economic systems. In the
state planned economy, customers and store clerks are outgroup to each other, not
necessitating politeness rituals. Thus the encounters were entirely task-oriented
without necessity for face concern. To a cultural outsider, this ostensible absence of
politeness can be perceived as “rude.” In the same state-owned business setting, if
the customer is an in-group member such as friends or relatives, involvement ritu-
als were plenty such as small talk, joking, switching to the interlocutor’s preferred
language of choice, boasting and empathy before and after transactions, similar to
the practices in private shops. Pan suggested that in private businesses, sellers had
an economic incentive to use “involvement strategies to show friendliness, create
an ingroup sense out of temporary contact.” (2000a, p. 55) The differences in inter-
active strategies in state-owned stores vs. private shops reflected the change from
state planned economy to free market economy during the time of Pan’s research.

Orr (2007) also studied service encounters in Southern China based on audio-
recordings of Cantonese retail encounters collected over nine months in 1998.
Similar to Pan’s findings, the sellers in Orr’s study treated sales encounters as be-
tween outgroups, reserving involvement rituals, e.g. well-wishing and expression
of anticipation of future contact, only for acquainted persons. Different from Pan’s
findings where sellers are economically motivated to treat outgroups as ingroups in
the private business setting, in Orr’s study, avoidance rituals dominate the private
business setting, practiced by sellers and buyers alike. Goffman (1963) remarked
that acquainted persons have privileges not enjoyed by total strangers (p. 119). In
Orr’s research, acquainted persons can be created out of a successful sale, which
accounts for the fact that gratuitous talk did not occur at the beginning of transac-
tions but occurred when a sale successfully concluded.
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Politeness practice additionally is influenced by the interactants’ perceptions
and orientations to power, social distance, and the imposition a particular task at
hand (Brown and Levinson, 1983). In the private clothing shops studied in Pan
(2000a), personal ties lead to politeness practices, but the topics still tend to be initi-
ated by those holding relative higher social position. In state-run department stores,
politeness strategies are not used by clerks who have institutional power (Pan,
2000a). Leung’s (2009) study of sales encounters in a bakery shop in Chinatown in
the U.S. showed that existing social distance between the Chinese shop owners and
non-Chinese shoppers increased the sense of “outgroup” relationship and curtailed
the desirability of building ingroup membership from temporary encounters.

Previous research is largely based on analyzing audio recordings. What is in-
visible in using audio data only is that some communities are “gestural commu-
nities,” where non-verbal acts, rather than verbal acts, play a prominent role in
signaling social and interactional meanings (Goffman, 1981). Involvement and
avoidance acts might not be practiced verbally but are enacted through bodily sig-
nals as well as through the mediation of material objects. It is to these multimodal
meaning-making processes that the next chapter turns.

2.4 Theoretical preliminaries: Transaction cost

In contrast to previous research that resorts to individual vs. hierarchical social
structures to account for the variations found in interactional practices at the
Chinese marketplace, the current study, based on longitudinal, multimodal data
from a rural Chinese marketplace, argues that the market mechanism of trans-
action cost is a fundamental impetus for verbal and non-verbal behaviors in the
marketplace. Transaction cost is a concept initially conceived by economist Ronald
Coase more than 80 years ago (Coase, 1937; see also: Coase 1960, 1988). The con-
cept has remained useful and relevant today forming the foundational concept of
Transaction Cost Economics (Williamson, 1985). Coase (1988) defined transaction
cost as “the cost of carrying out a transaction by means of an exchange on the open
market”, such as “search and information costs, bargaining and decision costs, pol-
icy and enforcement costs” (p. 6) The very market itself is a mechanism invented to
reduce transaction costs by bringing customers and sellers together and providing
facilities, security, and means of settling disputes (Coase, 1988, p. 8; see also: Coase,
1937; Coase, 1960, pp. 114-116).

The existence of costs in the process of carrying out a transaction is akin to
frictions between gears in a machinery. When the frictions are low, the machinery
runs smoothly without drawing attention to its frictions (costs) (Coase, 1960).
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However, when the costs are high, the frictions are noticeable, even counterproduc-
tive. Motivation to reduce transaction costs is always present in market economy
driving market decisions (Williamson, 1985).

What is not considered in economists’ work on transaction costs is the medi-
ating role of language in conducting transactions. As the subsequent analyses will
illustrate, language does not simply occur as a byproduct of marketplace activities.
Language and social interaction mediate retail transactions, affecting all stages of
transactions from discerning interests, obtaining product information to arriving
at mutually agreeable terms of dealing.
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CHAPTER 3

Initiating transactions

Interactional asymmetry in competitive cooperation

The movements, looks, and vocal sounds we make as an unintended by-product
of speaking and listening never seem to remain innocent. Within the lifetime
of each of us these acts in varying degrees acquire a specialized communicative
role in the stream of our behavior, looked to and provided for in connection with
the displaying of our alignment to current events. We look simply to see, see
others looking, see we are seen looking, and soon become knowing and skilled
in regard to the evidential uses made of the appearance of looking.

(Goftman, 1981, p. 2)

When we enter the marketplace, regardless of our private intentions (Bhatia, 1993),
we take on relational identities — sellers to sell and buyers to buy. The marketplace is
an “interpretive frame” (Goftman, 1974), overlaying activity-specific intentionality
onto the individuals co-present in the shared physical space. This chapter analyzes
how transactions begin when individuals shift from merely co-present in the same
space to co-participants of focused encounters to carry out transactions. I demon-
strate that the establishment of a one-on-one interactional focus is crucial at the
beginning stage of a transactional encounter, but such focus is pursued differently
between the seller and the buyer. The seller pursues one-on-one interactional focus
with the buyer, whereas the buyer diffuses such bid for attention with the media-
tion of material goods. The resulting interactional structure is one of asymmetry,
arguably due to the conflictive economic goals of the co-participants. I further
show that this asymmetry in interactional structure arises from verbal interaction
incurring transaction costs.

3.1 “Focus” in face-to-face encounters

“Focus” is a notion posited in Goffman (1959) to categorize types of social situa-
tions. In an unfocused situation, people are merely co-present in the same space,
such as waiting for the bus at the bus stop, sharing the waiting room at the doctor’s
office, or, in the current study, walking about in a market space. A social situation
becomes “focused” when individuals enter a joint activity, such as playing card
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games, ballroom coupling, surgical teams in operation, to name a few of the exam-
ples that Goffman originally used.

A focused situation requires the co-participants’ joint orientation to the ac-
tivity at hand (Goffman, 1963). Not only language but also the body (face, gaze,
posture, movement) construct the presence vs. absence of the participants’ mu-
tual “visual and cognitive attention” (Goffman, ibid, pp. 88-89). Nonverbally, the
co-participants’ focal orientation to the joint activity is signaled primarily by their
face and the upper front body with which the participants form “an ecological hud-
dle” (Goffman, ibid, p. 95). Kendon’s (1990) video analysis of everyday interactions
demonstrates that co-participants of an activity jointly establish and maintain the
focal space in a socially obligated way which Kendon calls an “F-Formation.” An
intent gaze indexes the person’s interest to engage the object of the gaze; a body
torqued away from the current activity suggests the person’s temporary disen-
gagement (Schegloft, 1998) or simultaneous participation in a byplay (Goodwin,
M. 1996; Goffman, 1963). These embodied interactional signs not only mark the
target of the co-participants’ interactional interest, they also signal and negotiate
the participants’ intention to change a current activity (Goftman, 1963, pp. 88-89
and p. 135; see also: Heath, 1986; Kendon, 1990; Sidnell, 2005, 2009). For example,
at the beginning stage of a collaborative event, participants shift their gaze and
posture to signal readiness to enter a joint activity (Goffman, 1981, p. 130). Heath’s
(1986) study of medical consultation meetings shows that, before a medical con-
sultation session begins, the doctor reads the patient’s medical records as an indi-
vidual activity. The patient orients to this pre-beginning stage by waiting quietly
and disengaging eye contact. To move the waiting phase to the medical consulta-
tion proper, the patient and the doctor shift their gaze and posture to signal their
intention and right to speak and enter a collaborative, focal activity. Similarly,
Mondada (2009) shows that when people give route directions to strangers on
the street, their first move is to shift in pace and posture and re-direct their gaze
such as to establish a mutually oriented space before the first verbal inquiry takes
place. Empirical research thus suggests that creating and maintaining a mutually
oriented focal space is crucial for the initiation and progression of collaborative
social activities.

Previous research on social encounters primarily draws from Anglo-European,
middle-class communities where cooperative sociability, such as reciprocal verbal
politeness, is normatively practiced. In addition, previous research tends to focus
on collaborative, professional activities giving the overall impression of social in-
teractions being convivial and cooperative; participants aptly interpret each other’s
intentions and act in agreeable ways (e.g., medical consultations, Heath, 1986; birth-
day parties, Kendon, 1990; route directions in public place, Mondada, 2009; food
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tasting in gourmet shops, Mondada, 2018; food ordering at restaurants, Richardson
and Stokoe, 2014). However, in a competitive marketplace where buyers and sellers
are strangers with conflictive economic interests, it is reasonable to predict that the
ways that the co-participants establish and maintain their joint focus are organized
differently.

In the following sections, I illustrate that in Shishan market, buyers habitually
delay entering into a face-to-face focus structure with the seller. In contrast, the
seller uses a range of involvement strategies to bring a potential buyer into a focused
interaction. In this asymmetrical interactional structure, the material object (the
merchandise) constitutes a third entity forming a “buyer-goods-seller” tripartite
participation framework (Goffman, 1974).

3.2 Buyers: Diffusing interactional focus

Language works in tandem with gesture, gaze, facial expressions, posture, body
movement forming integrated, embodied multimodal ensembles (Goftman, 1981;
Goodwin, 2000, 2003; Goodwin and Goodwin, 1996, 2000, 2004; Heath, 1986;
Kendon, 1990; Li, 2014; Li and Ono, 2019; Mondada, 2016, 2018; Streeck, 2013;
Streeck, et al. 2011; Stivers and Sidnell, 2005; Stukenbrock, 2012, 2014; Tao, 1999;
among many others). The multimodal nature of everyday interaction is clearly
manifested in the marketplace. A gaze or a stretched hand is rich with meaning, in-
tended so, understood so, and acted upon according to each person’s agenda. Such
context-bound intentions influence how individuals react to bodily movements as
meaningful signals. Here I illustrate three patterns common across Shishan shop-
pers. The underlying communicative function of these patterns, I argue, is to delay
entering into a one-on-one “huddle” with the seller (Goffman, 1963).

3.2.1 Body torque

When walking about in the market space in search of target goods, buyers in
Shishan, especially older residents, often pause in their forward-moving trajectory,
rotate their upper body to examine certain goods of interest from a distance. This
“body torque” (Schegloff, 1998) could last as long as 30 seconds until it terminates
with the person resuming walking or turning to approach the merchant’s station.

The following pairs of sketches illustrate this dynamic torque posture based
on the video data.
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3.1A Person pauses, rotating upper body to 3.1B Person moves toward
examine a vendor’s station from a distance the vendor’s station

3.2A Person walks, rotating upper body to 3.2B Person terminates torque posture
gaze at a vending station
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3.3A Person stands next to a station, 3.3B Person squats down to inspect
rotating upper body to inspect merchandise the merchandise
on the ground

This dynamic torque posture, combined with physiological distance (Hall, 1959,
1966), help to frame the buyer’s interest in a vendor’s merchandise as a temporary
digression from his or her current engagement. Previous research on multimodal
interaction shows that the lower body is the principal indicator of the person’s
current engagement in an activity (Kendon, 1990). The degree of the torque of the
upper body indexes the speaker’s attention and intention toward the object of his
or her temporary gaze (Schegloft, 1998). If the person’s intention changes from a
temporary interest to a more stable interest, the body torque terminates, shifting to
amore stable posture. As seen in the above three pairs of images, the torque posture
shields the person from entering a sales encounter prematurely. In Figure 3.3B, the
shopper changes her body posture from torque to squatting to join the huddle of
buyers inspecting the goods on the ground. In this transitional process, there is
no verbal exchange nor mutual gaze between the buyer and the seller. Such direct
access to goods without the mediation of language such as seeking permissions and
being granted permission is common in Shishan market. In the following section,
I'll illustrate that the materiality of the goods enables the buyer to instigate a trans-
action without entering into a face-to-face focused encounter.

3.2.2 A tripartite participation structure

When a potential buyer approaches a vendor’s station, the space between the seller
and the buyer is framed by the countertop, the goods and an assortment of service
tools. This space constitutes the “transactional space” between the buyer and the
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merchant (Kendon, 1990: 210; see also: “F-Formation,” Kendon, 1990; “interac-
tion territory, Lyman and Scott, 1967). The goods, ready to be purchased, have
unique semiotic potential. Kusters (2017) illustrated that goods “are not fleeting
and evanescent”. A product’s availability to be purchased and change ownership
renders it the proper object of focus, to be “noticed, appreciated, assessed, imagined,
created and made sense of, ...given and received, shared or distributed, shown
and demonstrated, described and explained or disputed.” (p. 396) Consequently,
the goods in the marketplace function as a salient participant forming a tripartite,
customer-goods-seller participation structure.

Figure 3.4 below visually represents this tripartite participation structure, un-
stable, negotiated and shifting, significant at the beginning stage of transactions.
The arrows indicate the direction of the person’s gaze (seller toward buyer; buyer
toward goods); the dotted lines indicate each individual’s deictic sphere. The two
overlapping squares formulate the tripartite [seller-goods-buyer] participation
structure. The solid rectangle represents the transactional space between the seller
and buyer where goods are displayed. In this tripartite participation structure, the
seller pursues a one-on-one focal interaction with the buyer while the buyer focuses
their attention primarily on the goods which effectively deflects the seller’s bid for
a one-on-one huddle.

Figure 3.4 A tripartite participation structure

The customer may simply walk over to a vendor’s station, aligning his or her body
to the station, examining the goods, reaching out for a sample, all the while not
having to utter a word nor directly interacting with the seller. The sellers tend to
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accommodate this product focus while actively attempting to involve the buyer
in verbal exchange, inquiring, persuasively praising their products, observing the
reactions of the buyer.

The following example illustrates this tripartite participation structure. The
seller sells loofah gourds (22]1\ sigud) in the non-licensed transitional space be-
tween the two premium, licensed vending areas. Two baskets full of loofahs are
located on the seller’s left. Several customers are picking gourds from the baskets.
The seller frequently looks sideway to the customers’ direction while seated facing
the front to monitor the pedestrians passing by her spot. Example 3.1 occurs when
a new customer begins to take notice of the gourds.

(3.1) Selling loofah gourds in Shishan dialect

Seller: [X ((gaze
follows buyer))
Buyer: [ ((approaches seller, looking at goods))[ ..X, ((bends to
reach for loofah, quick glance at seller))
1 - Buyer: [O guiliao?
Money ©

‘How much?’

Seller: [ ((gaze follows buyer))
2 Seller: [Dum mo.
Three cCLS
‘Three dollars.’
Buyer: [((takes a loofah from the nearest basket, torques away

to examine it. #Figure 3.5))

3 Buyer: [ ((with the gourd in hand, steps away from the seller))
Seller: [ ,, (gaze retracts to monitor other buyers as the new
buyer steps away) ]

4 (4.0) ((buyer is torqued away with distance from seller;
inspects the gourd through manual handling; seller
monitors other buyers))

5 Buyer: [ ((re-approaches seller, puts the gourd back in the basket))
Seller: [..X, ((quickly looks up toward buyer, then returns to
monitor other buyers))

..[X_ ((holding up three fingers gesturing the price))
6 - Buyer: [dum mo a?
three cLs PRT
Y (Did you say) three dollars?’

7 Seller: ((nods without looking up; monitoring other customers))

8 [((2.0))
[ ((buyer stares into air reflectively; seller serves other customers))
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9 Buyer: ((torques away, talks to her older companion))
Seller: [X ((leans forward and gazes at the buyer’s
older companion, hand forcefully moving up and down))
10 Seller: [RA ":::NG LAO""::::
NEG old

‘(It’s) NOT OLD!”

Seller: [ ((picks up a gourd, holds it with both
hands bending it demonstratively. #Figure 3.6)
11 Seller: [digui na en guan cuil roh,

Loofah DEM PL eat tender at
‘These loofah gourds taste so tenderly,

[
12 Seller: [mo de gang lao!
2sG cop say old
‘and you say (they are) old! (what nonsense)’

Seller: [

13 Buyer’s companion: [ ((takes the gourd offered, examines it
perfunctorily, hands it back to seller))

14 Seller: ((receives the gourd; gaze following buyer’s companion))

15 Buyer’s companion: ((looks down at the baskets of gourds,
reaches for a gourd, examines it, puts it
back; repeats this sequence three times
without looking at seller. Then she steps
away to converse with her young companion,
torqued away from the seller and looking
around at other stations.)

16 ((seller disengages from the buyer and her companion, interacts

with other customers.))

Figure 3.5 Buyer examines loofah Figure 3.6 Seller bends loofah to
torqued away from seller demonstrate its quality to buyer
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Previous research shows that the intensity, direction and duration of the
co-participants’ gaze play prominently in social interactions (Heath, 1986; Kendon,
1990; Mondada, 2009). In the above segment, the seller’s gaze follows the buyer,
monitoring and anticipating the buyer’s action. The timing of the seller’s gaze
toward the buyer follows the buyer’s shifting body orientation throughout the
duration of the customer’s contemplation. The seller removes her gaze when the
buyer visibly steps away and torques away to assess the loofah as a private activity
(Mondada, 2018). In contrast, the buyer’s gaze almost exclusively focuses on the
gourds with two brief occasions of darting gaze toward the seller to accompany
brief inquiries (line 1 and line 6). Mondada’s (2009) study of strangers asking for
route directions in public streets shows that establishing mutual gaze is the first
form of recognizing the other person’s intention and signals willingness to assist.
Once the gaze becomes mutual, the two ends of the gaze enter a direct relationship.
The customer’s gaze as primarily fixed on the goods aligns with previous research
on the Southern Chinese marketplace regarding using “avoidance” strategies, here
averting gaze, restraining from interaction and torquing away. As Goffman (1963)
suggests, avoidance rituals signal to others that one’s act is one’s own, not “mutu-
ally relevant” (p. 92) The absence of forming mutual gaze on the part of the buyer
signals the buyer’s epistemic stance as an independent decision maker. Such epis-
temic independence is additionally evidenced in the ways that the buyer and her
companion examine the gourds in a torqued away manner, discuss privately with
each other and opt to inspect a gourd of their own choice than the one offered by
the seller (line 13 and line 15).

The following example further illustrates Shishan buyers” preference to focus
on goods framing the purchase as an independent activity.

(3.2) Selling wampee (B4 Hudngpf) in Shishan dialect.
((A basket of wampee is on the ground in front of the seller.
A new buyer approaches.))

1 Buyer: ( (approaches seller’s backet, gaze on goods))
Seller: ((serving a current customer; upper body torquing toward
the approaching buyer.)

2 —Seller: [Dum mo.
Three cLs
‘' (These are) three dollars (per pound) .’

3 Buyer: ((gaze continues to focus on the goods; picks one wampee
from its stem, bites it, and chews contemplatively while
looking around to other stations.))

4 Buyer: ( (departs))
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In Example 3.2, the buyer does not engage at all with the seller. The process of her
approaching the station, sampling, and subsequently departing is a continuous unit
of an individual activity. The seller’s price announcement with intent gaze (line 2)
didn’t interrupt this continuity. The way that the verbal interaction is initiated by
the seller, but ignored by the buyer without incurring sanction, suggests that the
buyer’s exclusive focus on goods is an ordinary practice. What appears to be an
avoidance ritual on the part of the buyer may indeed originate from self-preservation
as Goffman suggested. However, rather than intentionally “avoiding” the inter-
locutor, the non-reflective, normalized focus on goods suggests that transactions
are treated primarily as a goal-oriented activity than as a social encounter in the
local community.

3.2.3 Delays in activity progression

“Forward design” is a principle governing social interactions (Schegloft, 1979,
2007a; Stivers and Robinson, 2006). Social interactions progress through time;
each turn-at-talk responds to its previous turn as well as anticipates the preferred
next action, moving the interaction forward. Such forward-moving momentum
of turns-at-talk is particularly salient in goal-oriented activities. When each next
turn affiliates with its previous turn’s preference design and complies with its in-
tention (Stivers, 2011), the interaction proceeds smoothly without delay, efficiently
accomplishing the end goal. Delays in the interactional progression, in the form of
silence, pause, repair sequences, side sequences etc. hinder the forward flow of the
interaction; thus they are carefully monitored and necessarily repaired so that the
interaction can move forward. In the marketplace, understandably it is to the seller’s
advantage to expedite the progression of the transaction to preserve time for other
transactions, whereas it is to the buyer’s interest to slow down the pace to lower
the chance of premature decisions. These misaligned activity goals are manifested
in distinctive interactional rhythms across buyers and sellers. Based on the current
data, using the sellers’ rhythm as a baseline, the buyers’ rhythms delay the seller’s
transactional pace through misaligning moves.

The following example is from a butcher’s station. The customer is a Hainanese-
speaking middle-aged woman from Haikou city. The butcher is a young energetic
male from Shishan. The segment is excerpted from a five-minutes transaction
which is considerably long given how fast-paced market interactions typically are.
Prior to this excerpt, the butcher has given a long spiel to the customer, praising his
pork while the buyer glances around to other stations in a diffused manner, body
torqued away and hands touching various pieces on the countertop in a non-com-
mittal manner. Finally, the butcher concludes his spiel (line 1) and initiates an
explicit order request (line 2).
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(3.3) Selling pork in Mandarin and Hainanese.

1 Butcher:

3 Buyer:

4 Butcher:

7 Buyer:

8 Butcher:

10 Buyer:

11 Butcher:

12

13

HIZE Bf? [This utterance concludes a long spiel.]
zhidao bo?

know PRT

Y(You) know?’

L) EZ) T2 [An explicit request for order]
ydo dubshdo jin?
want QUAN pound

‘How many pounds (would you like)?’
ik & A& —F.

rang wo kan yixia.

let 1sG look quan

‘Let me take a look (first).’
B e w A.

suibian ni kan.

let 2sG look

‘Look as you like.’

X gE 4z >

zhé zhu hdochi lie,

DEM pork delicious PRT

‘This pork is delicious,’
& xR,

ni kan zhe pi,

2sG look DEM skin

‘Look at this skin.’
EARHET .

zhége tai féi-le.

DEM CcLS too fat PRT

‘This is too fatty.’

M !

o!

INT

‘Wow !/

HE 3% A 4z I .
féizha cdi hdochi la.
fat pork apv delicious PRT
‘fatty pork is delicious (contrary to what you think) .’

i 2

A?

INT

‘What (did you say)?’
RESEA 4Rz !

féizha cdi hdochi!

fat pork apv delicious
‘Fatty pork is delicious! (contrary to what your think).’
X A

Zhe-ge rou hdao,

DEM CLS meat good

‘This meat is good,’

TR 4F BEME,

Na-ge pi hdo ying o,

DEM CcLs skin really hard PRT
‘The skin is so solid,’
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14 IREMHE,

hén xiang o,

very tasty PRT

‘(It’s) really tasty.’
15 —AET .

yI nidn ban-le.

one year half PrT

‘(This pig is raised for)
16 FARIRIRA .

wo bu pian ni de.

1sG NEG deceive 25G PRT

‘I'm not lying to you.’

17 FHRN W O#H- =3 T

one and half years,’

® WEET

W6 na-geé zha dou sanbdi jin wdé dua mai wdn-le,
1sG DEM CLs pig already three hundred pound 1lsc already

sell finish PprT

‘That pig of mine, I’'ve already sold three hundred pounds

of it,’
18 R -

ni-

256G

‘You- '’

<Code switching site #1: Buyer Switches to Hainanese>

19 Buyer: da bie gian ah?
three hundred pound PRT
‘Three hundred pounds?’
20 Butcher: da bie gian la.
three hundred pound PRT
‘300 pounds of course.’
21 da bie leng di

gian eylah.

three hundred extra four pound PRT

‘304 pounds actually.’

<Code switching site #2: Butcher Switches to Mandarin>

22 BB

kan na -ge pi,

look DEM cLs skin

‘Look at the skin,’
23 A B -

kan na-ge pi a,

look DEM cLs skin

‘Look at that skin,’
24 PRENZ

ni yao chi,

256 M eat

‘If you eat (it),”’
25 GEFRE—FE

xiang yézhu yiyang,

like wild boar same

Y (It’s) like (eating) wild boar.’

26 AFmA,
btushi wé chuiniu,
NEG cop 1sG brag
‘I’'m not bragging,’
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27

LEPN A — &

mingtian hdi ydu yI tido zha.

tomorrow yet EXIS one CLs pig

‘Tomorrow (I’'m) gonna have another pig.’

<Code switching site #3: Buyer switches to Hainanese>

28 Buyer:

29 Butcher

30

31

32 Buyer:

33

34 Butcher:

35

36

37 Buyer:

38

bui digia wu.

fat little prT

‘Just a little too fatty.’
vo,

NEG

‘NO, ’

vo di bui ah,

NEG cop fat PRT

‘It’s not fatty,’

zhelai pei gao ah.

here skin thick prT

‘the skin here is thick.’
Jie jie di,

DEM DEM COP

‘This, this is, which,

die- die di ah?

where where COpP PRT

‘which part is this?’

mo gian yo odie 1o,
that shoulder meat there PRT
‘It’s shoulder meat,’

mo gian,

that shoulder

‘the shoulder,’

mo dlu ka odie 1lo. ((pointing to his own
that pig leg there PRT
‘the front leg part.’

W2

A?

INT

‘What? (=What did you say?)’
Dlu ka odie?

Pig leg there

‘The front leg?’

<Code switching site #4: Butcher switches to Hainanese>

39 Butcher:

40

41

XA IEGFIZHY,

zhé-ge zha hdochi de.

DEM CLS pork delicious pRrT
‘This pork is delicious.’
XA IEGIZ.

zhé-ge zht hdochi.

DEM CcLs pork delicious
‘This pork is delicious.’
PREmZ,

ni mai huiqu,

2sG buy return

‘You buy it,’
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