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Introduction

his is a history, though probably one most historians won't like. They, properly, want to
paint a picture that allows the reader to slip into a time and experience it. My purpose
is different.

I've taught advertising for decades, and I was bothered by how little advertising practitio-
ners know about their profession’s past. Advertising professors don’t always know that much,
either. When I talk about history in class, I get teaching evaluations suggesting that I'm stuck
in the past, talking about things irrelevant to today’s environment. I beg to differ! The irony
is that when I was young, I hated studying history. Like my students, I saw no relevance. But
as I edge closer and closer to becoming history, I can't get enough of it.

Edmund Burke, a member of the British Parliament in the eighteenth century, is remem-
bered as saying, “Those who don’t know history are destined to repeat it” This statement
warns us against forgetting a lesson already learned. But history offers even more. We might
gain insights that allow us to learn something entirely new—for example, historical trends
giving us predictive visions. Or we might grasp realities only visible from a distance. We
also can find humor, or entertainment of other sorts, or even the beauty of art through the
lens of history. But most of all, I think we bear a responsibility to recognize and honor the
many people on whose shoulders we stand. We do, of course, hope that those after us will
appreciate our contributions. Not since Adam, though, can anyone truly lay claim entirely
to their own success.

Most advertising history books focus on some narrow time period, or they explore only
a narrow range of activity within the profession. My purpose is to provide a forty-thousand-
foot view, covering more topics than most of the history books, but to control size, those
topics will not be exhaustively described. Frankly, most books state facts without reference to
where those facts were gathered. And some of those facts are of questionable validity! There
is little worse than learning historical facts only to spout those facts to someone who points
out their fallacy. I try to provide photos to substantiate many of the facts, and citations for

vii
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viii INTRODUCTION

others. Anything I get wrong, you should be able to figure out where I screwed up! I think
you will find several differences between this advertising history and others.

Think of this volume as a “portable museum of advertising” You walk through a museum,
see an artifact, and read a card describing it. That’s the approach here. Flip through the
pages, look at the artifacts, and read the surrounding text. It is organized by topics in rough
chronological order. The timing necessarily overlaps, but rest assured that what happened in
the third chapter is almost entirely prior to content from the seventh chapter. Almost. You
can read this book from front to back, but because it is arranged by topic, you also have the
option of just reading a topic that grabs your fancy. Most are mercifully short. Ideally you’ll
find this a little more reader-friendly than the average history book. Or you can think of it
as a reference book.

Many advertising histories talk incessantly about people—how they looked, how they
dressed, and what they said. People are important, but they are covered well elsewhere, so I
see no need to repeat them. I do name several people and their major contributions, but you
can read those other books for more details. Here you will find more detail on technologies
and media used to reach audiences across time. If you have read another history of advertis-
ing, hopefully this book will provide a different perspective.

I tried hard to document sources, to avoid mistakes, but I'm human. There will be errors,
and I've undoubtedly missed some facts that some may believe are gross oversights. What I
consider important is not everyone’s opinion. I hope, though, that the holes are small.
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Part I

ANCIENT TIMES THROUGH

THE DARK AGES

GENERAL HISTORY
65,000,000 BCE

Dinosaur extinction

2,500,000 BCE
Beginning of Old Stone Age

1,900,000 BCE

Peking Man (Homo erectus)

400,000 BCE

Neanderthals begin

300,000 BCE

Homo sapiens (modern humans) begin

70,000 BCE

Homo erectus extinction

58,000 BCE

Ostrich eggshell fragments with marks

38,800 BCE

Earliest cave paintings

30,000 BCE

Neanderthals die out

18,000 BCE
Clay pottery first produced

10,000 BCE
Old Stone Age ends; Middle Stone Age begins

6000 BCE
New Stone Age starts

——0—0—0—0—0—0—0—0—0—0—0—0-

ADVERTISING HISTORY

15,000 BCE

Possible bison branding (France)
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PART |

GENERAL HISTORY

5800 BCE
Noah’s Great Flood

4000 BCE

Glass, door lock, and eye makeup are invented

3500 BCE

Wheel and plow invented

3400 BCE

Nail invented (bronze)

3200 BCE

Cuneiform and hieroglyphic writing invented

3100 BCE

Narmer becomes the first pharaoh of Egypt

3000 BCE

Stone Age ends; Bronze Age begins

2700 BCE
Silk invented

2600 BCE

Papyrus invented

2560 BCE

Great Pyramid of Giza completed

2532 BCE
The Great Sphinx is completed

1806 BCE
Sobekneferu becomes first queen
to serve as pharaoh of Egypt

1754 BCE

Code of Hammurabi

1600 BCE

Modern alphabet invented

1573 BCE

Jericho destroyed

1523 BCE
Ahmose | unifies Upper and Lower Egypt

1500 BCE

Moses ascends Mount Sinai
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——0—0—0—0—0

ADVERTISING HISTORY

Potters’ marks are the potters’ brand

Egyptian stelae promote government messages

Hanging tag on a bottle of oil

Cattle branding (Egypt)
2615 BCE

Pharaoh Huni’s cartouche is his logo

Earliest evidence of deceptive sales practices

1700 BCE

Indus Valley seals used as trademarks*
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ANCIENT TIMES THROUGH THE DARK AGES

GENERAL HISTORY

1353 BCE

Nefertiti becomes queen of Egypt

1333 BCE
Tutankhamun rules Egypt

1300 BCE

Approximate start of the Trojan War

1274 BCE
Battle of Kadesh (history’s largest chariot battle)

1152 BCE
Workers’ strike during Ramses lll
necropolis construction

1000 BCE

The compass invented in China

800 BCE

End of Bronze Age; start of Iron Age

800 BCE
Homer writes The llliad and The Odyssey

776 BCE
First Olympic Games

735 BCE

Sewers invented

660 BCE

Japan founded

600 BCE

First coins struck

563 BCE

Gautama Buddha born

551 BCE

Confucius (Kong Qiu) is born

509 BCE

Roman Republic begins

o —0—0—0—0—0—

ADVERTISING HISTORY
1450 BCE

Dholavira sign*

Ramses lll's mortuary temple is
one-thousand-foot billboard

750 BCE
Shop signs (Rome)

750 BCE

Sonic logos

520 BCE
Vase with “Buy me and you'll get a bargain
on it

"
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PART |

GENERAL HISTORY
500 BCE

Yo-yo invented

483 BCE
Gautama Buddha dies

479 BCE

Confucius dies

470 BCE

Socrates born

430 BCE
Plague of Athens kills as many as one hundred
thousand

427 BCE

Plato born

399 BCE

Socrates swallows hemlock

384 BCE

Aristotle born

347 BCE

Plato dies

332 BCE
Alexander the Great conquers Egypt

322 BCE

Aristotle dies of indigestion

250 BCE

First known electric battery

214 BCE

Great Wall of China construction begins

196 BCE

Rosetta Stone created

174 BCE

Circus Maximus seats 150,000 spectators

150 BCE

Parchment invented

131 BCE

Newspaper invented (Romans)

100 BCE

Concrete invented

——0—0—0—0—0—0—0—0—0—0—0—0

ADVERTISING HISTORY

Egyptian tablets along roadways
Stamped bricks
Town criers (Carthage)

Wine banners (China)
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ANCIENT TIMES THROUGH THE DARK AGES

GENERAL HISTORY
100 BCE

Julius Caesar born

73 BCE

Spartacus leads Roman revolt

51 BCE
Cleopatra VIl becomes ruler of Egypt

44 BCE
Julius Caesar assassinated by
several Roman senators

30 BCE
Cleopatra VI, the final Egyptian pharaoh, dies

27 BCE

Roman Empire established by Augustus Caesar

4 BCE

Jesus Christ born

1CE

First bound books

29 CE

Jesus Christ crucified

41 CE
Roman Emperor Caligula is assassinated by his
guards

42 CE
Christian Church founded by St. Peter

64 CE

Great Fire of Rome (as Nero fiddles?)

79 CE
Mount Vesuvius buries Pompeii
and Herculaneum (ltaly)

80 CE

Roman Colosseum opens,
seating seventy thousand

105 CE

First modern paper produced
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ADVERTISING HISTORY

45 BCE

Town criers in Heraclea (Italy)

Brothel sign in Ephesus (Turkey)

Political and other signs in Pompeii
and Herculaneum

First true advertising professionals: wall painters

125 CE

Hanging gourds are doctors’ signs (China)

140 CE

Chariot racing team signs (Roman Empire)
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PART |

GENERAL HISTORY
165 CE

Antonine Plague kills over
five million in the Roman Empire

230 CE

First known ruler of Japan is Emperor Sujin

336 CE

First Christ's Mass (to become Christmas)

410 CE

Fall of Rome

476 CE

Fall of Western Roman Empire

496 CE
St. Valentine’s Day begins on February 14

536 CE
Dust storms cause an eighteen-
month winter in Europe

541 CE
Bubonic plague of Justinian kills
10 percent of world population

565 CE
Loch Ness Monster first sighted

571 CE

Mohammad born

600 CE
Pope Gregory begins “God bless you”
as response to sneeze

632 CE

Mohammad dies from Medinan fever

861 CE

Vikings discover Iceland

1057 CE
Lady Godiva rides nude through Coventry

1066 CE
Norman Conquest of England
by William the Conqueror

ADVERTISING HISTORY

925 CE

First coat of arms, a family logo

960 CE

Deceptive tea naming (China)

982 CE

Greenland deceptively named

Occupational surnames begin

Town criers in England
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ANCIENT TIMES THROUGH THE DARK AGES

GENERAL HISTORY
1086 CE

Domesday Survey

1088 CE

First university established in Bologna, Italy

1095 CE
Beginning of the Crusades (lasted until 1291)

1178 CE

Tower of Pisa begins to lean

1206 CE

Genghis Khan begins conquest of Asia

1215 CE
Magna Carta signed

1247 CE
Robin Hood died (maybe)

1250 CE

Streets are first given names

1280 CE

Gunpowder invented by Roger Bacon

1294 CE

Pope Celestine V abdicates

*may be older

ADVERTISING HISTORY

Free wine samples by town criers

1200 CE

Earliest known advertising character

1258 CE

Town criers allowed to “cry the wine” (France)

1266 CE
Bakers Marking Law (England)
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Advertising Archaeology
Where to Begin?

Now the serpent was more crafty than any other beast of the field that the Lord God
had made. He said to the woman, “Did God actually say, ‘You shall not eat of any tree
in the garden’?” And the woman said to the serpent, “We may eat of the fruit of the
trees in the garden, but God said, ‘You shall not eat of the fruit of the tree that is in the
midst of the garden, neither shall you touch it, lest you die./” But the serpent said to the
woman, “You will not surely die. For God knows that when you eat of it your eyes will

be opened, and you will be like God, knowing good and evil.”

—Holy Bible, English Standard Version, Genesis 3:1-5

f we assumed this biblical account were literally and historically accurate, I might start this

book arguing that the serpent was the first advertiser, and this was the very first instance
of deceptive advertising. Setting aside that some people would challenge this description’s
historical accuracy, others likely would argue that it isn’t advertising—it’s direct selling! Or
perhaps it’s public relations. Does that really make a difference? Of course, if the serpent was
the first adman, that makes me a professional descendant of the serpent.

To tell the story of the history of anything, we must start by describing the boundaries of
that thing. So how is “advertising” defined? While everyone seems to know what you mean
when you say “advertising,” there is no agreed-upon definition. Richards & Curran (2002)
used a panel of experts to compose a definition:

Advertising is a paid, mediated form of communication from an identifiable source, designed
to persuade the receiver to take some action, now or in the future.

But that definition hasn’t been universally adopted.

Advertising is constantly changing. The definition above already is outmoded because of
those changes. Kerr & Richards (2020), using a similar method, propose a slightly different
definition.
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10 CHAPTER 1

While we need to define the “thing” for which this history applies, it is an exercise in folly
to apply a definition that changes so quickly. We could use this year’s definition, or last year’s,
or from one thousand years ago, with none being more legitimate than the others.

Also, events that fall outside a current definition might still be important. An author
writing a history of medicine might be reluctant to talk of leeches as a legitimate part of
“medicine;” but medical practitioners in the past did use leeches, and it affected that field.

Therefore, it makes sense not to define advertising narrowly, but rather to mow a broader
path that sweeps in practices that affect where advertising is now. The definition I use here
is simple:

An advertisement is any communication with the intent and/or effect of promoting a product,
service, idea/concept, brand, or other entity (real or imagined).

I'm defining ads as simply “promotional communication” And “promoting” is another
way of saying “persuading” because, let’s face it, advertising is about persuasion. As I think
of it, the serpent in that Bible story did one heck of a job persuading Eve.

There are several subtle, yet important, assumptions underlying this definition. A couple
of them are especially worth mentioning. First, if someone intends it to be an ad, it is an ad
regardless of whether it works or is even used. Second, something can be an ad even if it was
not intended to be one. A Picasso signature on a painting certainly promotes that painting,
despite it just being his name. Third, while we think of an advertisement as appearing in a
medium of some type (e.g., television or newspaper), that’s not required. One person talking
to another can be advertising. Finally, advertising generally is considered a positive message
about the product, service, and so on, but it also can be negative, such as when an ad spokes-
person gets into legal trouble, changing the meaning of the ad.

An early book on direct advertising (Anonymous 1914) says this:

[S]trictly speaking, any method used to attract the public or a section of it for the user’s own
purpose is advertising. Robinson Crusoe used an advertisement when he wanted a ship—he put
a shirt on a pole. The butcher or fishmonger who stands outside his shop and shouts, “Buy, buy,
buy!” or “Fine fresh fish!” is advertising.

I agree with that statement, and that is how I am approaching this challenging task.

I also use the terms “branding” or “brand,” because branding and brand identity are core
objectives of advertising. It is nearly impossible to disentangle the concepts, and there’s no
need for us to pull them apart. Simply, branding is establishing a specific personality for a
product or service in people’s minds. Advertising generally is the tool of choice to do that.
So if you think Cadillac is “high quality,” that’s part of the brand’s image. If you think it is
“prestigious,” that’s another part. So a brand is whatever consumers think it is, often—at least
in part—thanks to advertising.
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ADVERTISING ARCHAEOLOGY 11

In addition to all that, because the surrounding culture helps us understand why some-
thing happens, I will try to note some external events leading to advertising developments,
as well as some sociocultural occurrences that temporally coincide with those develop-
ments. The remainder of this chapter will be dedicated to presenting a series of possible
starting points for this history, beyond the serpent, and I'll leave it up to you to decide
where the story begins.

PRIMORDIAL SOUP, UNDERGROUND ART, AND UNCERTAINTY

For around 170 million years, dinosaurs ruled the planet, ending around 65 million years
ago. I think it’s safe to ignore their contributions to this field. They weren’t big communica-
tors. So advertising, in that grand scheme of things, is relatively new.

The earliest fossils of man’s ancestor (Homo erectus) were discovered in Africa, from
around 1.9 million years ago, 63 million years after dinosaurs died. The Neanderthal entered
around 400,000 years ago. Then modern man (Homo sapiens) arrived around 100,000 years
later (Dvorsky 2018). So advertising couldn’t be more than about 300,000 years old! (unless
we include the serpent’s salesmanship to Eve).

OF EGGS AND CAVES

The earliest evidence of recorded communication dates
back sixty thousand years. Some 270 ostrich egg shell
fragments were discovered in 1997, in Diepkloof, South
Africa, that were intentionally marked by someone (Tex-
ier et al. 2010). The marks seemed to be a system of sym-
bolic representation (i.e., written communication), and
the shells appeared to serve as cups or bottles for liquid
(Figure 1.1).> A limited number of symbols were used,
and their meaning is unknown. Di Palma (2015) suggests
the marks might denote ownership, making them pre-
cursors of trademarks that advertise their owner. At this
time, though, we don’t know the marks’ purpose.

Another early recorded form of communication dates
to at least 40,800 years ago (Amos 2012). It was just a red
disk shape (one of several) painted inside a cave in Spain.

FIGURE 1.1. A sixty-thousand-

year-old ostrich egg discovered in
the Diepkloof Rock Shelter shows
We don't know whether it was painted by humans or Ne- intentional marking.

anderthals. The cave has more than one hundred images, ~COURTESY OF PIERRE-JEANTEXIER

including stencils of hands, but the disk appears to be the oldest. Was this an advertisement?
Probably not, but without knowing its purpose or effect we can't say for certain. If that red
disk was painted to say, for example, “Brunhilde was here,” then it was promoting Brunhildes
brand image within cave man (and cave woman) circles, putting it within advertising’s domain.
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Another cave in Spain has charcoal and painted images dating back about 35,500 years
(Pike et al. 2012), and one in France has some going back about 32,000 years (Hammer
2015), but we can’t know whether they were advertising. Available evidence, then, tells us
that advertising is something less than 41,000 years old, and perhaps quite a bit less, but
there is at least a possibility some bit of caveman artistry was the work of an early adver-
tising art director.

Recently, in a South African cave, a tiny flake of stone about the size of two thumbnails
was discovered with six near-parallel straight lines on it, crossed by three slightly curved
lines, all in red ocher (Henshilwood et al. 2018). This may be an even earlier, seventy-three-
thousand-year-old drawing by Homo sapiens. For all we know, maybe it was a tiny piece of
an ad by Brunhilde’s great-great-great- . . . grandmother!

As one historian of signs observes:

The history of Signs dates back to the earliest forms of “Picture Writing” and hieroglyphics of
the Egyptians and that of their contemporary primitive neighbors, who left posterity records of
their living and habits on tablets of clay and stone. Signs or symbols used by them were devel-
oped from “Picture Writing” found in caves of Paleolithic times and formed the basis of written
alphabets which now serve our modern requirements. (Wagner 1954)

But when he wrote that, we still were blissfully ignorant of the power of ostrich eggs.

BUFFALO BUTTS

While some suggest that ancient cave paintings in Lascaux, France, depicting marks on the
flanks of bison, the earliest examples of owners branding livestock (e.g., Montgomery 2014),
date back seventeen thousand years, others place the date at closer to seven thousand years
ago (e.g., Rivkin & Sutherland 2004; O’Connor 2012). And again, the meaning of those
marks is no more than a guess.

Seen through the lens of modernity, it makes sense that marking an animal was staking
an ownership claim. Our concept of “branding” comes from using a hot branding iron to
mark cattle as a rancher’s property, but that doesn’t mean this was the practice in antiquity.
The cave artist might have been depicting the animal’s injuries, or maybe the marks were
mistakes and erasers hadn’t yet been invented. Or maybe they were indicators of magic,
aimed at giving the hunter dominion over the animals (Villeneuve 2008). The guess about
branding might be off the mark. Much later, Wheeler (1946, p. 84) claims that by 2,700 BCE
(“Before Common Era” means the same thing as BC), cattle branding appeared in Egypt as
a mark of ownership.

FUNERALS AS ADVERTISING

Funerals have been around for a long time, as have the rituals accompanying them. Explora-
tion of an Italian cave found evidence of such rituals from 5500 to 5200 BCE. It included
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ADVERTISING ARCHAEOLOGY 13

scraping the flesh off dead peoples’ bones. Not exactly pleasant. So what does this have to
do with advertising? In an article describing that discovery, authors make this declaration:

[D]eath rituals can be about many things: advertising the status of the deceased, forging politi-
cal relations, fending off the vengeful dead, and many other social tasks. A fundamental job,
however, is to accomplish the social act of dying—to transform someone from a living being
with one set of capabilities and social relations into a new entity with a new kind of existence, be
it an active, socially present spirit or only a well-observed memory. (Robb et al. 2015)

Though most people wouldn't think of funerals as advertising, these archaeologists make a
good point. Today we embalm rather than scrape, but we continue to have ritual and ceremony
around someone’s passing. The reasons are multiple, but one is to actively communicate—
to promote—the end of life. Today we might call this public relations, but as you will see below,
there are rituals associated with funerals that do seem advertising-like.

ADVERTISING POT—THE EARLY YEARS

Around 5000-4000 BCE, pottery in the Near East began including “potters’ marks.” The ear-
liest were very simple lines, triangles, and so forth. Were these marks a form of promotion?
As professor of Ancient Near Eastern Archaeology at New York University, Daniel Thomas
Potts (2018) states, “A big question is their function.” He believes these early pots and vases
were for personal use, not for sale. Yes, that’s really his name.

In an earlier piece Potts (1981) states, “The hand-made vessels, perhaps manufactured at
home by individuals for their families, may have been fired in communal kilns, of which we
have no evidence, and thus required some kind of distinguishing mark so that families could
retrieve their own vessels from the kiln after firing, being sure that they had in their posses-
sion the pot or pots which they had in fact themselves made.” In a village with just one kiln, a
potter might need a unique mark on his pots just to be sure his aren’t confused with someone
else’s. Potts goes on to say, “Another obvious alternative would be that the signs represent not
owner’s or maker’s marks, but rather goods which might be contained in the fired pot, but
this alternative is, I think, less likely than the one just discussed””

Ahmed (2014), talking about more recent marks, around 3600-2500 BCE, has a similar
take:

These “potter marks” may have been trademarks, or signs of personal prosperity, or they may
have indicated place or person of manufacture. Perhaps they even have had an amuletic value.
The marks may also have constituted a purely functional device for assigning a particular pot
or group of vessels to their place inside the pottery kiln, thereby acting as a sure identification
of the owner of that particular pottery.

He concedes a possible advertising-type purpose, but, like Potts, he sees other possibilities.
And, as with the cave drawings, one option includes magic.
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Potts is more confident that the early marks were related in some way to ownership.
When asked whether he thought these marks might represent a form of advertising or
branding, Potts (2018) responded, “So, branding in the sense of cattle branding, to identify
one’s property, yes, probably, but not in the sense of a distinguishing mark which consumers
in a market place could recognize” By this point in history, it seems, we are more closely ap-
proaching what we can comfortably declare to be some early form of advertising.

As time progressed, those marks more likely filled an advertising role. Di Palma (2015)
says potters’ marks might have started out as mere identification, then over time some pot-
ters came to barter with their neighbors, and the marks came to represent those potters’
work in the marketplace. No matter their original purpose, potters’ marks evolved into
something more like an ad for the potter, as commerce in those societies developed.

The wheel was invented around 3500 BCE, which is in the time period Ahmed was dis-
cussing. The metal nail (bronze) was invented around 3400 BCE, and writing developed
about 3200 BCE (cuneiform). The “New Stone Age” lasted until almost 3000 BCE, followed
by the Bronze Age. So if Potts, Ahmed, and Di Palma are correct, advertising’s roots may
genuinely extend back to the Stone Age!

LABELING FORTHE RICH AND POWERFUL

Petrie (1900) reports discovery of an interesting item found in a royal tomb at Abydos,
Egypt, dating to around 3000 BCE. Wengrow (2008) declares this particular item, a piece of
wood about eight centimeters wide, was likely a label bearing some resemblance to a modern
wine label. Its design was similar to a hang tag found on
products today. The information on both the wooden tag
and a modern wine label is fairly similar. An inscription,
in hieroglyphics, describes apparent contents as a quan-
tity of “finest oil of Tjehenu” (Figure 1.2), an area now a
part of Libya.

; Wengrow argues that early hieroglyphic script was
FIGURE 1.2. Drawing of the used to provide basic information like names, places,

wood label referring to the “finest  and so on, with no attention to niceties like grammar.
oil of Tjehenu” in the lower left

corner (Wengrow 2008). On this item were the names of a king (Horus-Den) and

an administrator (Hemaka). Those same names were
impressed into clay stoppers for wine jars in the tomb. Both the wood piece and the clay
stoppers appear to be product packaging with information easily construed as branding.
This is the earliest and clearest example of promotional packaging/product labeling, fitting
my operating definition of advertising.

STELE! STELE!!!

A stele (or stela) is a slab of wood or stone. It usually is taller than it is wide. These were com-
mon in ancient Egypt, and still are. Think tombstones. That was one common use of them
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in old Egypt. Stelae have been found dating to about 3100
BCE, carved with early hieroglyphs. Clearly, stelae were
not for use by the average citizen. They generally repre-
sented announcements or dedications by government or
religion, including funerals (Figure 1.3). An obelisk is a
tall and tapered form of stele.

The question, then, is whether this fits our meaning
of advertising. Is a pharaoh’s decree, carved in stone, an
ad published by the government? Is a grave marker an ad
to promote the reputation—or at least the fact of having
existed—of the deceased?

Is a modern carved stone declaring “Jesus Saves!” an
advertisement? I would argue the answer is “yes” We see
such signs, not usually in stone, but frequently as paid
placements on billboards. This pretty clearly is intended
to promote a religious idea, fitting my definition. It also
is arguable that the answer to the other two questions is

FIGURE 1.3. This four thousand-
year-old Egyptian stele makes
reference to Pharaoh Montuhotep
receiving offerings. He was
considered divine, so offerings
were brought to him. Was this

an ad to reinforce that god-like
image?

the same. These stelae from as far back as five thousand years ago might be advertisements.

It makes sense that these rock or wood slabs served as ads. Stelae were the billboards of

their time, used for one-way mass communication. They could be impressively large, though

transportation of heavy rocks would have been problematic, and the fact that so many have

been discovered is a testament to their longevity. Few ads today will last so long.

The Rosetta Stone was a stele, though created in 196
BCE (Figure 1.4). It is believed that the Stone was cre-
ated to promote a series of royal decrees that, themselves,
were to promote King Ptolemy V as a deity. It was, in part,
about gaining the favor of the high priests during a time
of political turmoil. It was a sales pitch, so we know that
stelae were used, by then, as promotional tools.

This also raises the question of whether the pyramids
and Sphinx of Egypt might likewise be ads. The Great
Pyramid and Sphinx of Giza were completed around
2560 BCE. Starcevi¢ (2015) suggests these were power-
ful symbols as part of a pharoah’s brand. As he argues,
“[A]ll the symbols, figures and reliefs were focused on
creating the image of a ruler as a god, in order to achieve
an impact on people” Call it “self-branding.” Clearly these
enormous structures promoted the pharaohs’ lives, and
later became part of “Brand Egypt” They certainly are ads
for that country today.
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WHAT'S IN A CARTOUCHE?

e

Around that same time, the cartouche (or “shenu”) was

born, continuing in use for over two millennia. A car-
touche is an oval with a line at one end and hieroglyphs
inside (Figures 1.5 and 1.6). A single cartouche can be
found repeatedly throughout a tomb in the area of Thebes
(Luxor), often measuring multiple feet in length. They
can be either vertical or horizontal. The relevance is clear.

The first pharaoh to put his name into a cartouche
was Huni, around 2615 BCE. Initially the cartouche was

T Rl D Y 7
FIGURE 15. Two cartouches of reserved for pharaohs, and glyphs inside spelled out that
Pharaoh Ramses II, who ruled pharaol’s name. Later, high officials and others were per-
from 1279 to 1213 BCE. This is mitted its use. It was a pharaoh’s (or official’s) “mark,” like

roughly interpreted as “Amun’s

beloved Ramses.” In this way, S , .
Ramses tied his reputation to izing its owner’s power and character. It was a device used

a trademark. In essence, the cartouche was a logo symbol-

Amun, one of Egypt’s most mostly on a tomb or sarcophagus, so it mainly promoted
powerful gods.

the pharaoh’s (or whoever’s) reputation after death.

In other words, these were ads used to secure a form
of immortality. Indeed, the cartouche has been invaluable
to Egyptologists for identifying tombs. That we know so

much about those pharaohs and high officials thousands

FIGURE 1.6. A cartouche (logo) of
Pharaoh Thutmose lll, who ruled
Egypt from 1479 to 1425 BCE.

of years later is due, in large part, to the cartouche. Those
ads made them immortal.

WHEN IS AN AD BORN?
A further complication to identifying the start of advertising is identifying the origin of a
specific advertisement. Let me put it this way: Just because something is an ad and it’s 4,500
years old, does that necessarily make it a 4,500-year-old ad?

The Sphinx and pyramids are part of Egypt’s brand today. They’ve appeared on Egyptian
" o money (Figure 1.7). Even if you don’t believe they’re pha-
\ : raoh advertising, at some point they absolutely became
part of Egypt’s advertising. I would argue that anything

used to support, enhance, or extend a brand is de facto
advertising. But did they become advertising when built

FIGURE 1.7. This sample of or later, when they evolved into part of the country’s
Egyptian currency illustrates

how a 4,500-year-old man-made
construction, the Sphinx, can be it as part of the brand, or one hundred, or one thousand,

brand? If the latter, was that when one person recognized

integral to a country’s brand. or what? I suspect you can see the problem.
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Though only a fraction as old as those pyramids, Machu Picchu was constructed around
1450 and is a major part of Peru’s brand today. But it was a lost city until discovered in
1911. It is pretty certain the city was not constructed with any promotional aims, but, like
those pyramids, at some point it became a symbol used extensively to promote tourism for
a country. Part of the signature image of Machu Picchu is the city, and part is the mountains
around it. So the next question becomes: Is it a five-hundred-plus-year-old ad, or a one-
hundred-plus-year-old ad? Or, since the mountains are millions of years old, does that make
this literally an ad “as old as the hills™?

SEALED WITH AN OX
Moore and Reid (2008) argue that all brands carry information about two aspects of the
branded item: (1) quality, and (2) origin. They find evidence of branding in the ancient
Harappan civilization of the Indus Valley, where northwest India meets Pakistan, during the
Bronze Age.

Harappa was a center of trade and commerce. Moore and Reid state, “There are hundreds
of square seals with animal figures, used as trademarks, found at Mohenjo-daro, Harappa,
and Lothal” Ahmed (2014) says as many as four thousand
still exist. The seals were used much like we would stamp
melted wax onto an envelope to seal it a century ago. Seals
generally were made of soapstone (Figure 1.8). Calling
these trademarks, again, seems a jump to conclusions,
but there is ample evidence the seals were used in trade,
sealing jars and being stamped onto crates.

These seals typically depicted an animal with some ac-

companying text, but the language is still unknown, so we
don’t know what they say. Evidence suggests they indicate  FGURE 1.8. Seals similar to this
origin, and probably quality, fitting them within Moore one—only about 1% by 1% inches

and Reid’s branding concept. Wolpert (2000) declares that  in size—have been discovered
throughout the Indus Valley. A

the images and text were “probably made for merchants four-thousand-year-old ad?

who used them to ‘brand’ their wares” These seals date
from around 2300 to 1700 BCE, or about four thousand years ago. What we know about
them seems to point toward them being advertising.

A SIGN OF ADVERTISING

The Indus Valley appears to be a key location in advertising’s history, or perhaps just an
area where more of that history is preserved. In that area, between Ahmedabad, India, and
Karachi, Pakistan, is the village of Dholavira. Just north of that village is a major archaeologi-
cal site that was occupied around 2650-2100 BCE, abandoned, and then reoccupied until
around 1450 BCE. Site excavation began in 1990 and has revealed much about the Harappan
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FIGURE 1.9. A reproduction of the Signboard of Dholavira. Do we need to know what this ten-foot
sign says to call it an ad?

civilization. One discovery is important here: a signboard, about ten feet long and fourteen
and a half inches tall.

The board was made of wood, which rotted away, but characters or “lettering” on the sign
were made of gypsum, preserving them. Ten characters were on the sign (Figure 1.9). Again,
the Harappan language has yet to be deciphered.

The sign’s date would be 1450 BCE at the latest, but it seems older. It was found at a
gate to the town. R. S. Bisht, who discovered the board in 1991, says, “It is believed that the
stone signboard was hung on a wooden plank in front of the gate. This could be the oldest
signboard known to us” (Sharma 2004). The fact that this was a large sign, publicly located,
almost certainly makes it advertising. This would be so even if it were only the town name,
just as we would likely consider the “Welcome to Las Vegas, Nevada” sign an ad for that city.

CODE OF HAMMURABI

Around 1754 BCE, King Hammurabi of Mesopotamia created a group of laws, now called
the Code of Hammurabi. It’s one of the oldest pieces of text of significant length yet to be
translated, containing 282 rules for Mesopotamia’s citizens to follow. It appears on a black
stone stele. It’s one of the oldest legal codes still in existence. Some of it was brutal, such as
penalties requiring violators to lose hands or eyes, but parts were quite advanced, such as
establishing a minimum wage law. One piece of it deserves special attention.

The Code’s Article 265 says, “If a herdsman, to whose care cattle or sheep have been
entrusted, be guilty of fraud and make false returns of the natural increase, or sell them for
money, then shall he be convicted and pay the owner ten times the loss.” So cattle thieves
were not unknown. It turns out Mesopotamia marked animals with different colors, rep-
resenting different owners, allowing for the rightful owner to be identified (Finet 1983;
Blancou 2001). So while we are not certain whether cattle branding occurred in caveman
times, we do know it was common in the eighteenth century BCE. It promoted (advertised)
an owner’s claim to the livestock.

DECEPTIVE MARKETING’S LONG ROOTS

A clay tablet from 1,750 BCE was discovered around ancient Babylon. Translated by Leo
Oppenheim (1967), it is the oldest evidence we have (other than perhaps that biblical ser-
pent) of deceptive sales practices. It was a consumer complaint about deception by a copper
merchant. The consumer, Nanni, wrote this complaint to a merchant named Ea-nasir:

printed on 2/8/2023 11:31 AMvia . All use subject to https://ww.ebsco.conlterns-of-use



EBSCChost -

ADVERTISING ARCHAEOLOGY 19

Tell Ea-nasir: Nanni sends the following message:

When you came, you said to me as follows: “I will give Gimil-Sin (when he comes) fine qual-
ity copper ingots.” You left then but you did not do what you promised me. You put ingots which
were not good before my messenger (Sit-Sin) and said: “If you want to take them, take them; if
you do not want to take them, go away!”

What do you take me for, that you treat somebody like me with such contempt? I have sent as
messengers gentlemen like ourselves to collect the bag with my money (deposited with you) but
you have treated me with contempt by sending them back to me empty-handed several times,
and that through enemy territory. Is there anyone among the merchants who trade with Telmun
who has treated me in this way? You alone treat my messenger with contempt! On account of
that one (trifling) mina of silver which I owe(?) you, you feel free to speak in such a way, while
I have given to the palace on your behalf 1,080 pounds of copper, and umi-abum has likewise
given 1,080 pounds of copper, apart from what we both have had written on a sealed tablet to
be kept in the temple of Samas.

How have you treated me for that copper? You have withheld my money bag from me in
enemy territory; it is now up to you to restore (my money) to me in full.

Take cognizance that (from now on) I will not accept here any copper from you that is not of
fine quality. I shall (from now on) select and take the ingots individually in my own yard, and
I shall exercise against you my right of rejection because you have treated me with contempt.
(Oppenheim 1967, pp. 82-83)

This was written in clay, remaining legible for thirty-seven centuries. So imagine how
much has been lost from that time. Yet here we have details of a commercial transaction gone
awry. Ea-nasir’s claim was, by today’s standards, personal selling rather than advertising;
it certainly was promotional communication. This seems to fit my advertising definition.
Even if you can’t accept that theory, this tablet suggests a remarkably well-developed system
of commerce, so it requires no enormous leap of faith to believe that some advertising-like
promotion existed at that time to connect a consumer and a merchant.

All of this was a couple of hundred years before Moses reportedly received the Ten Com-
mandments (circa 1500 BCE). That, too, was written on a tablet. And it promoted certain
rules. Perhaps that tablet was an ad from a higher advertiser.

A REPUTATION CARVED IN STONE

Ramses III ruled Egypt for about thirty-one years, dying in 1155 BCE. His mortuary was
enormous. Its outer facing was described by Popular Science magazine (Anonymous 1935) as
“a temple wall nearly a third of a mile long. . . . The 1,600-foot ‘billboard’. . . used by Rameses
III . .. to advertise his prowess in war” That was an exaggeration. Current estimates put it at
only about one thousand feet, or closer to one fifth of a mile (Figure 1.10). It’s still impressive
and covered with a message.
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FIGURE 1.10. The face of the Medinet Habu temple is one thousand feet wide and covered in
hieroglyphs.

The inscriptions are described in some detail by Sales (2012). This is like the stelae and
Sphinx mentioned earlier. Both promoted reputations after death. It most certainly was
promotional, and if you think of this as a billboard, it is one of the largest ever constructed.

COINS AND FACES

Aside from stone, wood, and ceramics, metal was a medium before the current era (BCE).
Metallurgy was born at least as far back as the Copper Age (4000-3000 BCE), but an impor-
tant use of metals came much later: coins.

Part of Turkey once formed the Kingdom of Lydia, where coins first appeared around
600 BCE. They were made from electrum, a blend of gold and silver. Some were inscribed
with names like Kalil and Walwet, though to whom those refer is unknown. When Lydia was
conquered in 546 BCE, coins became a staple in Persia.

An early coin displayed a crouching lion, but they soon
depicted gods and kings. For kings, clearly ego played a
role in creating coins with their likeness. Antiochus IV
ordered new coins with his image almost immediately
after seizing the throne in 175 BCE (Lowinger 2017). The
National Bank of Belgium’s museum website® states, “In
305 BC, Ptolemy I of Egypt was the first to depict his own
portrait on his currency, both as a legitimisation of his
power and as a propaganda instrument.”

Alexander the Great ruled Macedonia from 336 to 323

FIGURE 1.11. Alexander the . . . .
Great drachm coin, circa 325 BcE,  BCE. His coins continued to be used in trade for centu-

depicting the face of Heracles. ries (Figure 1.11). They tended to portray the demigod
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Heracles or the goddess Athena, with the full figure of a god or goddess on the other side
(Troxell 1997).

Was Alexander trying to create an association between himself and Heracles? It requires
no stretch of the imagination to see these kings using the coinage to advertise their greatness.
Coins allowed rulers to put their message in the pockets of nearly every citizen.

Augustus Caesar ruled in Rome from 27 BCE to 14
CE. Coins were minted throughout his reign, frequently
depicting this ruler (e.g., Figure 1.12). That choice might
have been decided by Augustus himself, but also might
have been decided by some subordinate trying to make
points with his superior. Wallace-Hadrill (1986) argues
that such coinage very probably had a persuasive, rather
than informative, intent. People already knew he captured

Egypt, but coins were used to convince people that he
kept evil at bay. <1 g0
Persuasion and symbolism connote advertising. If FIGURE 1.12. Augustus Caesar
coins had only economic functions, there would be no denar coin, minted 19 BCE.
need to change the images on them, ever. But throughout history almost every new ruler
was followed by new coins with new imagery. Unlike most forms of currency, coins have
longevity, which is why I can show them to you.
Society moved from the Bronze Age to the Iron Age around 800 BCE. Iron was used to
make tools, but most coins were made of other metals, though iron was used to cast coins in

Sparta, Greece, during the fifth century BCE.

WHERE IN THE WORLD IS SHEM?
In the time periods discussed so far, there was no such thing as paper. However, papyrus was
a writing medium from about 2600 BCE, so it makes sense some evidence of advertising
using that medium should exist. One papyrus has been mentioned in previous histories as
perhaps the earliest advertisement:

The man-slave, Shem, having run away from his good master, Hapu the Weaver, all good citi-
zens of Thebes are enjoyed to help return him. He is Hittite, 5.2 tall, of ruddy complexion and
brown eyes. For news of his whereabouts, half a gold coin is offered. And for his return to the
shop of Hapu the Weaver, where the best cloth is woven to your desires, a whole gold coin is
offered. (Wood 1958)

James Playsted Wood reports that text as being found on a three-thousand-year-old pa-
pyrus in the ruins of Thebes. Though they might have relied on Wood, many other sources
repeat that claim (Foster 1967, p. 23; Mogel 1993, p. 4; Barrés-Baker 2006, p. 6; Dynel 2011,
p. 356, etc.), but a less specific mention can be found as far back as Sampson (1874, p. 34).
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Schuwer (1966, p. 9) presents it as dating to 3000 BCE, which would make it far older. This
would be an issue if there weren’'t an even bigger problem: this papyrus might not exist.

Most accounts point to the British Museum as its location. Dr. Adrienn Almasy, curator
in that institution’s Department of Ancient Egypt and Sudan, finds no evidence that it ever
was in that collection.” In addition, Dr. Almasy notes that 3000 BCE is impossible, since the
oldest papyrus ever discovered isn't that old. Also, the Hittite Empire, where it supposedly
originated, flourished only between 1600 and 1150 BCE. And a photo that has been shown
as being the papyrus has Greek text on it, meaning 300 BCE is about the earliest date pos-
sible, and Greek text would not mention a Hittite. She is not convinced it ever existed. This
might be a case of one author copying another who then is copied by another. It is too bad,
since this would have been a very clear example of advertising.

TABLET FOLLIES

Another story that seems to merit debunking, for now, suggests a discovered ancient Babylo-
nian clay tablet, circa 3000 BCE, was an ad for an ointment dealer, a scribe, and a shoemaker.
Presbrey (1929) tells this story in his otherwise wonderful advertising history. The story was
repeated many times (e.g., Trout 2008; Kazmi & Batra 2009; Lasker & Worstell 2014). But,
like Shem’s papyrus, this clay tablet might not exist.

Admittedly, the story of this tablet is less specific, making it harder to trace. Such a clay
tablet, given that age and location, almost certainly would have been written with cuneiform,
a writing system developed by the Sumerians. And many cuneiform samples have been pre-
served. The British Museum alone has 130,000-plus samples, and many other museums hold
large collections. Even several university museums hold tens of thousands. So if this tablet
exists, it simply may be the proverbial needle in a haystack or, more accurately, clay stack.

A POTPOURRI OF OTHERS

There are several other mentions of promotions that probably deserve comment as contend-
ers for some of the earliest advertising. For example, in 753 BCE Rome there apparently
was a large marketplace or bazaar full of tabernae (shops), with shop signs (Bourbon 2004).
Around this same time in ancient Greece, by some accounts, some pornnai (prostitutes)
wore sandals that left the advertising message “Follow Me” (AKOAOY®EI AKOLOUTHEI)
in the dirt as they walked through the city (Chrystal 2016).

There are more that are difficult to substantiate, like the claim that some prostitutes
around 750 BCE hammered nails into their shoe soles to create a distinctive sound—a
“sonic logo”—promoting their services. And supposedly Egyptians around 500 BCE put
tablets alongside roadways offering goods for sale. The first road signs! In the Roman Em-
pire, some say (Bouchoux 2009), there were bricks that had a “trademark” of sorts stamped
on them. But it turns out that the earliest stamped bricks were in Egypt, and have been
found dating only to the fourth century BCE (Bodel 1983). Any of these might be early
ancestors of the ad profession.
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As you can see, there are many possible starting points for advertising history, depend-

ing what we decide is sufficiently advertising-like. It would help if we knew more about

the purposes and effects of those communications at the time of their use, and perhaps

someday we will know more thanks to the work of
archaeologists, anthropologists, and others. But we do
know enough to safely conclude that some or even most
of these are, at a minimum, precursors or foundations of
today’s advertising field.

To most people, the word “advertising” is about mak-
ing money. It is worth noting that few of the artifacts
above are about monetary profit, except those related
to prostitution. This might be one reason why it is dif-
ficult to point at one and say, “This is where advertising
began” Focus on profit, though, ignores many reasons
for advertising, like drawing attention to an event, build-
ing a reputation, informing the public about some new
development, and so forth. The many uses for advertising
are why there is so much ambiguity regarding its genesis.

Nor should we forget that many ad media might not
have withstood the passage of time. Papyrus and silk were
invented around 3000-2600 BCE and used for writing
and art, but most have since become dust.
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FIGURE 1.13. Dave Coverly's
cartoon makes the point, cleverly,
that as much as we might like

to think we are so much more
advanced than cultures of four or
five thousand years ago, perhaps
the differences are less immense
than we'd like to believe.

REPRINTED WITH PERMISSION

3

In the next chapter, there still will be communicative uncertainties. However, as you will

see, there are also a few more certainties regarding historical artifacts that fit even a modern

concept of advertising.
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From Late BCE to Early CE

Let me make a brief statement about terminology. Just as BCE means “Before Common
Era,” CE means “Common Era”” It corresponds to what we called AD (“Anno Domini”).
I'm using CE because AD means something quite different in the context of this book! But
there is a bit more of the story in BCE before we get to CE.

A BARGAIN VASE

I already mentioned “potters’ marks” on ceramic pieces
like vases. Once writing developed, potters began put-
ting written text on their works. For Greek settlements
this happened around the tenth century BCE.

If early potters’ marks identified the potter, it makes
sense they would begin putting their names on products.
This, too, might be about the creator’s brand. But some-
times those signatures were more crude (e.g., Figure 2.1)
than others, which likely didn't help their brand. Figure
2.2 shows a vase where the potter did a nicer job writing
his name. But the text wasn’t always the creator’s name.

Potters, and sometimes separate painters of the pots,
used a variety of messages to decorate these items. Figure
2.3 is the same vase as in Figure 2.2, but it shows that the

potter actually named the characters depicted. Here, one
figure is Heracles (Hercules), which is clearly printed on ~FIGURE 2.1. The potter, Gamedes,
signed his work, but in a less

) o o o refined fashion than many vases
have inscriptions reciting a poem or song, or a descriptive  f that time.

the work (in ancient Greek). Called “talking vases,” some

remark about an image on the vase, such as “the boy is  THE LOUVRE MUSEUM
beautiful” (Boardman 2003).

25
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|

THE LOUVRE MUSEUM

One such example is, for our purposes,
“the” vase (Figure 2.4). It is a lekythos, a vase
for holding oil. It is classified as a “black
figure” object, indicating the visual design

=

FIGURE 2.2. The potter, Euphronios, worked his ~ method. This special vase dates to about

name into the aesthetic design of this vase. 520 BCE, a time when both Confucius and
Gautama Buddha were alive.
e What makes it unique is what is writ-

A

Ma S S

sl NP 5. She \

", ten on it. A composite of images is shown
\ in Figure 2.5, revealing the entire message
wrapping around the vase. In ancient Greek
it says, “ONIZOE ME KAI ENEITOAEXEI
KAAOX? Translated: ONIZ®E ME (“buy
me”), KAI (“and”), ENEITOAESEI KAAOY
(“you’ll get a bargain”). Put together, it says,
“Buy me and you’ll get a bargain” Can any-

FIGURE 2.3. The name Heracles is clearly printed ~ ON¢€ argue this isn’t a sales pitch?’

on this vase.
THE LOUVRE MUSEUM

FIGURE 2.4. The bargain vase.
THE LOUVRE MUSEUM

About forty years after Aesops death,

this is the clearest early commercial adver-

tisement with an obvious sales pitch still existing today,

and a very early example of point-of-purchase advertising.

This seems to fit even today’s narrowest advertising

definition. The concept of a written sales pitch clearly was
understood back then. At least it was by this potter!

FIGURE 2.5. “Buy me and you'll get a bargain.”

CRYING FOR A LIVING

Before printing presses, with literacy being rare, a form
of word-of-mouth advertising arose: criers. These pro-
fessional loudmouths would stand in public venues and
yell about events and products, promoting them. Early
evidence of criers comes from the writings of Polybius
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(c. 130 BCE), who mentions them in ancient Carthage as far back as 500 BCE (Church
1886). Jones (1955) mentions that Carthaginians added a twist by dressing criers in shirts
emblazoned with lettering on front and back, creating what would later be known as “sand-
wich men,” with the man sandwiched between two ads. This might well be the first example
of advertising that appealed to two senses simultaneously. It certainly was an early example
of word-of-mouth advertising.

Another account of public criers, much later, is found on a tablet discovered near Hera-
clea, in southern Italy. This tablet, the “tabula Heracleensis,” circa 45 BCE, not only talks
about criers (praecones) but also announces their ineligibility for public office (Bond 2016).
Apparently, like advertising practitioners today, criers were not held in high regard.

BANNER ADVERTISING IN CHINA

In the mid-third century BCE, a man named Han Fei Tzu authored a series of influential
Chinese essays (Watson 1964). He was a political activist, though he was a member of a royal
family in north-central China, and he fought corruption in government. Many policies he
advocated were, in fact, adopted by the Chinese Empire after 221 BCE. But one story he told
catches our attention:

Once there was a Sung man selling wine. His measures were very fair. His reception of custom-
ers was very courteous. The wine he made was excellent. He hoisted his banner in an imposing
manner. Yet he had no business and the wine would become sour. Wondering at the cause, he
asked his acquaintance, an elder of the village, named Yang Ching. “It is because your dog is
fierce,” replied Ching. “If my dog is fierce, why does my wine not sell well?” “Because custom-
ers are afraid of it. When people send out children with money and pots or jars to buy wine
from you, your dog would jump at them and sometimes bite them. This is the reason why
your wine does not sell well and becomes sour.” Indeed, the state has dogs, too. Thus experts
in statecraft, bearing the right tact in mind, want to enlighten the sovereign of ten thousand
chariots, whereas ministers like the fierce dog of the wine merchant would jump at them and
bite them. This is the reason why the lord of men is deluded and experts in statecraft are not
taken into service. (Liao 1959)

The mention of the man hoisting his banner is salient here.? It appears this was an adver-
tising banner/flag promoting the sale of wine. The dogs apparently were metaphors for ma-
nipulative government officials. Was the banner cloth, or silk? After all, the Chinese invented
silk around 2700 to 3000 BCE. Did it have writing or a symbol on it? We don’t know. But
it does appear that some type of advertisement helped people find wine around 250 BCE.

MOLTEN MEMORIES

Centuries after the bargain vase, we might expect advertising to have advanced. By the time
another major religious figure was alive—Jesus of Nazareth—advertising in the Roman Em-
pire does seem more advanced. Just forty-nine years after his death, in 79 CE, a wealth of
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FIGURE 2.6. Sign in Pompeii that
indicates the location of a brothel,

strongly suggestive of a body part.

% e ¥y

culture was preserved when Mount Vesuvius erupted and
blanketed both Pompeii and Herculaneum with lava and
ash (Cooley & Cooley 2004). With this tragedy, a lot of
advertising was preserved from the elements.

Viewing the art found in Pompeii’s ruins, it's clear
those people seemed somewhat fixated on sex (Johnson
2017). Much of the art would make a sailor blush. There
even is public signage promoting a brothel district. In
Figure 2.6, a molded image of a penis on the outside wall
of a building can be seen.

But that is not the only advertising that
was preserved. Indeed, political advertis-
ing is the largest category found there.
As the city was unearthed, archaeologists
found house after house with writing
on their exterior walls. Already, about
two thousand political inscriptions have

" been discovered, and even more are be-

FIGURE 2.7. Political promotions on the front of a ing discovered (Marchini 2018). About 40

building on the main street.

FIGURE 2.8. A sign for two
politicians: Trebius and Marcus
Cerrinius Vatia.

NATIONAL ARCHAELOGICAL MUSEUM
OF NAPLES

FIGURE 2.9. A political sign
painted on a building in Peru, as
seen in 2018, not unlike the signs
in ancient Pompeii.

percent were on the nicest houses in town.
Perhaps politicians pursued wealthy citizens’ houses for
influential endorsements (Pappas 2013). A building on
Pompeii’s main street (Figure 2.7) is nearly covered with
red political texts. Some display just a name, but others
show something like a slogan.

Figure 2.8 shows a segment from a building where the
names are relatively clear, but scholars have interpreted
this piece as displaying “Vote for Trebius, an honest man,
for aedile” on top and “Vote for Marcus Cerrinius Vatia
for aedile, who is worthy of public office. Iarinus (recom-
mends him)” on the bottom.’ Notice that these slogans
bear a haunting resemblance to today’s.

Some characterize these as “graffiti,” since they are
hand-lettered on buildings. Yet they might more prop-
erly be characterized as grassroots political advertising,
which exists today. Driving through southern Peru, you
might witness similar signage painted on houses and
stores, as seen in Figure 2.9. And, like in Pompeii, red
paint is common.

Political signage wasn't the only variety to use a hand-
printed approach. In the city Herculaneum, not far from
Pompeii, a wine shop sign is visible (Figure 2.10). It could
have been painted by the same people.
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An image of Cupid holding shoes was found in Hercu-
laneum, too. It apparently was a cobbler’s shop sign (Wag-
ner 1954). The “love” of shoes is nothing new, apparently.

Rokicki (1987) notes that scriptores were sign paint-
ers of that time. Walls were an ideal medium. Simple
whitewash could make any wall infinitely reusable. These
painters might be the first true advertising professionals,
having a specialty dedicated to creating ads.

Not all signs in Pompeii were hand-painted. A marble
slab sign advertising a commercial bathhouse also was
discovered. The all-text sign, circa 50 CE (Figure 2.11),
declares, “Thermae / M(arci) Crassi Frugi / aqua marina
et baln(eum) / aqua dulci Ianuarius 1(ibertus),” interpreted
as “The hot baths of Marcus Crassus Frugi; sea water avail-
able and a bath with fresh water. The freedman Januarius”

FIGURE 2.10. The sign of a wine
shop in Herculaneum, with wine
jugs visible.

FIGURE 2.11. Sign promoting
a commercial bathhouse, from

(Keppie 1991).* The emperor Nero had that bathhouse Pompeii.
owner put to death two years before Vesuvius erupted. (")‘?T’\'&':&'-SARCHAE'-OG'CA'- MUSEUM

Yet another carved stone sign can be found, promoting
a coppersmith’s shop. Figure 2.12 is wholly pictographic,
with no text, but it clearly portrays activities found inside
the merchants shop: weighing metal (left), pounding it
to shape (center), and the fine finishing (right). It even
includes the coppersmith’s dog (upper right).

Advertising, closely resembling today’, is plentiful
from Pompeii and Herculaneum. I mention only a few

examples. But most ads in this treasure trove promote

FIGURE 2.12. A carved stone
sign from a coppersmith’s shop,
found in Pompeii.

NATIONAL ARCHAELOGICAL MUSEUM
OF NAPLES

just one profession: politics and prostitution. Nearly all of
this field’s historians have pointed to these examples (e.g.,
Tungate 2007; Nevett 1982; Wood 1958; Presbrey 1929;
Larwood & Hotten 1875; Sampson 1874). They all agree
these are ads!

PUTTING HER LEFT FOOT FORWARD

The Turkish were not so different from the Romans of Pompeii. Amid the ruins of
Ephesus, Turkey, resides a marble walkway engraved with what is believed to be a crude,
graffiti-like sign directing customers to a nearby brothel. The impression of a foot, a cross,
a woman’s head, and a heart are found on the walk, along with what appears to be a coin
hole. Some opine that the foot size represents customers’ age limit, the cross refers to a
crossroad (it’s a left foot, meaning to turn left at that crossroad), the coin hole suggests
price, and the woman is the product. There was, in fact, a brothel to the left at the cross-
road. This practice dates back to the first century CE. If done today, we probably would
call this guerilla advertising.
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RACING FOR SESTERCES

Sports were big then, as today. This preceded basketball or football, but racing was huge in
the Roman Empire. Like automobile racing today, chariot racing had its teams and heroes.
Struck (2010) claims the best-paid athlete in history was a man named Gaius Appuleius Dio-
cles, who earned 35,863,120 sesterces in prize money over twenty-four years of competing. In
2010, that amount would be $15 billion. Upon retirement
(146 CE), a monument was erected to him. He earned that
much, obviously, because of the sport’s popularity.

Teams were by color: Red, White, Blue, and Green.
Gaius drove for the White Team; then he moved to the
Green and later to Red. We are more sophisticated today,
as we have the Cincinnati Reds, the White Sox, the Blue
Devils, and the Green Bay Packers! Our chariots do have
more horsepower.

Not unlike sport teams today, fans backed teams, and

FIGURE 2.13. A mosaic sign advertisements for teams were common. Mosaic “posters

promoting the Blue Team. This appeared outside Roman stadiums showing, for example,
one is from the early third a charioteer in a blue jersey with a horse, representing
century, found in Villa dei Severi

the Blue Team (Figure 2.13). Fans even had lead “curse
at Baccano.

NATIONAL MUSEUM OF ROME amulets” representing an opposing team, punctured with

nails, like voodoo dolls (Struck 2010). These, too, might
be ads: competitive advertising, or a form of sports merchandising.

THE FRUITS OF ADVERTISING

In the fourth and fifth centuries, two authors, Ge Hong (317-318) and Fan Ye (c. 445),
provide historical accounts of China. Hong (also known
as Zhichuan), a collector of Daoist materials, provides
insight into religious life, particularly for Daoists, in early
medieval China.® Ye (also known as Weizong), a historian
and politician, describes the formation of the Kushan
empire, drawing largely from a report to the Chinese em-
peror by General Ban Yong around 125 CE.

Both authors mention “gourd hanging” Chinese doc-
tors and pharmacists would hang a gourd outside their
house to advertise their profession, like the “Caduceus”
(Figure 2.14) used to represent medicine today. A bottle

gourd was iconic of Douist “immortals” It symbolized

FIGURE 2.14. The modern
medical symbol, Caduceus.

immortality and also served as a medicine bottle (Flaws
1994). In parts of China this practice continues today,

printed on 2/8/2023 11:31 AMvia . Al use subject to https://ww.ebsco.conlterns-of-use



EBSCChost -

FROM LATE BCE TO EARLY CE 31

making it an advertising practice over 1,700 years old! The Caduceus wasn't used for medicine
until around 1500 CE, and it was adopted as an official American medical symbol in 1902.

THIS IS ADVERTISING
In this chapter you have seen some clearer examples of advertising. Some is text, some
pictures, some symbolism, and some a combination—used in point-of-purchase advertis-
ing, political advertising, audio or word-of-mouth advertising, banners, guerilla methods,
medical advertising, and sports marketing, with a lot of sex trade promotions. There is little
doubt that two millennia ago, advertising already was well established and valued in trade.
This doesn’t mean, however, that advertising techniques have expanded and improved
continuously since that time. It turns out that advertising had yet to go through the Dark Ages.
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The Dark Ages of Advertising

t is pretty obvious that advertising was used in many ways throughout the Roman Em-
Ipire. But the Empire fell in 476 CE when Romulus Augustulus was deposed. This began
a time known alternately as the Dark Ages and as medieval times. The Roman Empire was
an advanced and structured society. When it dissolved, those qualities faded. One result was
the loss of literacy.

ADVERTISING FORTHE ILLITERATE

Hieroglyphics (Lazzaro 2017) and cuneiform (Editors 2016) were the oldest systems of writ-
ing, emerging around 3200 BCE. Symbols from the Harappan society, mentioned earlier,
were part of another system, likely just a few hundred years younger (Kak 1989).

But arrival of written language didn’t mean everyone suddenly understood it. Even in
2018, about 15 percent of adults were illiterate, according to the World Literacy Foundation.
They couldn’t even read this book!

Greek poet Homer composed the Iliad and Odyssey sometime between 700 and 1100 BCE.
Initially they probably were oral compositions (Sherefkin 2012). Inscriptions from about
600 BCE, however, suggest literacy was already spreading in Judah (Falk 2012). The Roman
Empire’s rise began about 27 BCE. By that time some degree of literacy had been established.

Citizens of the Empire learned reading and writing at a much higher rate than most
people, though still low by today’s standards. Eckardt (2018) estimates Roman literacy at 15
percent before the collapse. Much of that was thanks to the Greeks. After the Empire’s fall,
the flow of learning from Greece subsided. The breakdown in trade and military structure,
and a population drop between 400 and 700 CE, led to a largely illiterate population. Feudal-
ism prevailed and society fragmented, creating centuries of illiteracy.

What this means is that even within the Empire, 85 percent of people couldn’t read, and it
dropped afterward. Any ads with written appeals could reach only the well educated, mostly
the wealthy. Ads for the masses needed to be visual for about the next millennium. So by

33
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FIGURE 3.1. Literacy rates from 1475 to 2015, as presented by Roser & Ortiz-Ospina (2018).

comparing text vs. visual in any ad at that time, we can estimate whether the ad targeted the
elite or the masses.

While medieval literacy was low, Roser & Ortiz-Ospina (2018) composed a graph (Figure
3.1) displaying literacy more recently, from 1475 to 2015. Before 1800 CE, mass advertising
leaned toward the visual.

So the Dark Ages saw fewer hand-lettered signs (Presbrey 1929) and a rise in visual imag-
ery (Seidel, Kelly, & Lowery 1958). This helps explain the increasing use of criers.

HARK, THE HERALDRY!
The first “logo” may have been an Indus Valley seal, or a potters’ mark, or a cartouche of
a pharaoh. Probably it was one of those. But by the Dark Ages businesses were commonly
using distinctive marks.

Pongsapitaksanti (2010) mentions merchant shops in Japans Heian period (794-1185
CE) being depicted on scrolls as having cloth curtains at the entrances with the shop’s name
or logo. Petty (2016) notes similar symbolic branding occurred in China in the tenth century,
about the same time.

Marks representing family brands, such as a “coat of arms,” arose under Emperor Henry
the Fowler (Henry I), 919-936 CE (Jenkins 1886). By around 1244 CE, Mathew Paris had
created a list of seventy-five coats of arms (Cartwright 2018). Armor frequently bore distinc-
tive coats of arms in battle or in tournaments. This was known as “heraldry” Originally the
purpose was to distinguish friend from foe (Lant & Morr 2017). A superior warrior’s symbol
(logo) might engender fear, and even retreat. Most combatants likely were not literate, so the
heraldry tended to be graphic elements only.
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But as Presbrey (1929) observes, heraldry did not stay confined to family branding.
Taverns and inns even used coats of arms. The idea, he believes, “had its origin in the use
of some baronial establishments as inns while their owners were away for long periods, as
during the crusades”

Cartwright (2018) argues that today’s company logos are de facto descendants of ancient
heraldry. They are still intended to promote superiority and, of course, identity. They also are
related to nation branding. Encyclopedia Britannica claims many flag designs are based on coats
of arms. So the Union Jack, the Stars & Stripes, and so forth also appear to be advertisements!

MEDIEVAL DECEPTIONS

No doubt deceptive advertising began long before the Dark Ages. Remember the serpent in
the garden? So perhaps deception is as old as advertising. But we know Chinese merchants
during the Northern Song Dynasty (960-1127 CE) used deceptive techniques to fool buyers
into thinking low-grade “garden tea” was actually high-grade “hill tea” They did this by us-
ing names like “Misty Mountain Tea,” “Cloudy Mountain Tea,” and “Garden in the Sky Tea”
(Evans 1992).

But probably the boldest and most well-documented deceptive promotion in that
period belongs to Erik Thorvaldsson (aka Erik the Red). He founded a settlement on an
island 80 percent covered with ice in 982 CE. He named it “Greenland” intentionally, to
attract settlers (Evans 2016). We still use that name more than a thousand years later, and
some might yet be deceived.

VERY PERSONAL BRANDING

For most of history people didn’t use surnames. It was only around the eleventh and twelfth
centuries that they came into use. Some people began adopting occupational surnames, in-
dicative of what they did or sold for a living (Foster 1967). Their name advertised their trade!

In some places, like Turkey, use of surnames spread slowly. Turkey didn't even require
them until 1934, and even then many occupational surnames were adopted (Gersuny 1974).
Adoption of surnames and occupational surnames occurred simultaneously, no matter
where or when that took place.

Neither signs nor literacy, nor business cards, were needed when a persons name told
consumers about the business. Gormley (1987) suggests the Domesday survey completed in
1086, an enormous tax assessment effort throughout England and Wales, was one catalyst
for this development.

Initially, these names only became hereditary when a son followed his father into the
same trade. “Miller” is a good example. In an agrarian society, mills were important to grind
grains and corn. According to SurnameDB.com, Reginald Miller’s name was on the rolls in
1327. Tinker was another. A tinker fixed things. They still do. Robert le Tinker’s name was
recorded in 1243.
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A weaver weaved fibers into cloth. The spelling was different, but the name Wevre dates to
1086, and Carpenter (spelled “Carpentier”) appeared in 1066. Baker was found in the name
of William le Bakere, circa 1177.

This was a powerful, practical, and inexpensive mode of advertising. By the 1300s, the
English town of Bristol alone listed ninety-two occupational surnames (Britnell 2001). This
was an important advertising tool of medieval society. But when descendants rejected their
fathers’ trades, this advertising largely fell apart. Eventually it was more common for busi-
nesses to be named after their owner than for owners to be named after their business.

NEEDLES OF THE WHITE RABBIT

The National Museum of China holds an important ad-
vertising artifact: a bronze printing plate from around
1127-1279 CE (Figure 3.2). The ad is for “Quality Needle
Shop of Jinan Liu’s Family;” in the Shandong province. On
the plate’s side it says, “Use the white rabbit that is in front
of the door as recognition.” The rabbit image appears on
the plate. Eckhardt & Bengtsson (2010) note that rabbits
were important cultural symbols representing feminine
energy, and the target likely was women with limited lit-
eracy. This rabbit is the earliest known (non-humanoid)

advertising character.

FIGURE 3.2. Bronze printing plate Not only is this one of the earliest existing examples
for Jinan Liu's shop.

of advertising for print on paper, but it also appears to
NATIONAL MUSEUM OF CHINA

be the oldest example of plate-printed advertising and
an early example of a business logo. It reveals a clear branding strategy, though the art of
copywriting remains crude.

SHOP SIGNS BY THE MOTHER OF INVENTION
Throughout medieval times, many towns expanded. Until about the twelfth century, there
were no street names. Even after names were used, there were no building numbers, making
it hard to tell people your business address. When towns were still small, you could simply
describe the building (or point to it).

Over time cities grew too big for such simple navigation. Foster (1967) explains:

Hitherto, a person wishing to have a set of silver spoons made inquired for the shop of Jack Sil-
versmith, and the answer might have been: “Down St. Stephens Alley a way.” But as St. Stephens
Alley grew to half a mile in length and had no street numbers, finding Jack Silversmith might
require some exploring, so Jack Silversmith did something which was a big step in advertising.
He hung out a sign. It could have been a large wooden spoon painted silver, with Jack Silver-
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smith’s name over it. But the sign wasn’t there to attract customers or claim that Jack Silversmith
made the best spoons in London, nor was it there to suggest silver spoons as a status symbol. It
was there only to help people who wanted spoons to find Jack Silversmith. Advertising had not
progressed beyond its most basic function—helping people find what they needed. It was still

only informative, not persuasive.

Numbering buildings did not generally arise until the 1700s (Yagos 2017). William Penn
is said to have introduced the idea to America as early as 1682 (Mencken 1948). Building
numbers in England first appeared in 1708, and in both Paris and Prague it started around
1727 (Tantner 2009). Until then, business signs were important finding aids (e.g., “across the
street from the sign . . 7).

EARLY SIGNS OF BEER AND BUSH
In 1389, England’s King Richard II created a law requiring beer breweries to hang a sign
indicating that fact. Otherwise, the beer could be confiscated! Drinking water often was
polluted, as sewage systems weren't used, so brewed beer was safer. The sign dictate was a
safety measure (Casey 2013).

Taverns began a sort of competition with signs, distinguishing their pub from others.
Lant & Morr (2017) explain, “One pub would become The Green Dragon, another the Two
Cocks. And these images turned to names, allowing patrons to develop a sense of brand
loyalty to their favorite brewer.”

Some signs in England dated back to the Romans. In
Rome the tabernae—small indoor markets—that sold
wine hung vine leaves outside to signal that fact (Johnson,
n.d.). England wasn’t really the climate for grapes, so the
British hung small ivy bushes. Initially, the bush indicated
wine. Shops selling beer hung long poles or “ale stakes” of
the type used to stir ale. Some put a bush on a pole, indi-

cating they sold both. Over time the “bush” became a sign
of a public house (pub) selling alcohol in any form. Even FIGURE 3.3. A sign from 1777,
where the “bush” is of the Roman
style that uses grapes but is made
of iron.

as names and designs changed, the bush continued to be
used. Live bushes gave way to wood or iron representa-
tions of a bush, sometimes as part of the bracket holding
a fancier sign (Figure 3.3). For centuries, bushes advertised alcohol.

BEER WITH ROOTS

“Branding” wasn't a concept in 1366, but one of today’s brands has roots extending back
that far, when a brewery named Den Hoorn was founded in Leuven, Belgium. It was bought
in 1717 by Sabastian Artois, the company’s master brewer, and he put his name on it. After
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FIGURE 3.4. A brand and logo that has roots reaching back to
1366 CE.

S0 another 209 years, it brewed a beer called Christmas Star.

TELL The Latin word for star is stella, so Stella Artois was born.
This is a really old beer! Part of its logo, the horn, even
originated with Den Hoorn (Figure 3.4). That horn is the
oldest and longest-lasting ad element/brand connection

still existing.

A SOUND FORM OF ADVERTISING

It’s said town criers first came to England in 1066 CE when William the Conqueror in-
vaded. Criers were sent from town to town to remind people that Harold Godwynson was
King Edward’s rightful successor. Sheasby (2014) argues this is myth, because a scene from
the Bayeux Tapestry, depicting Edward’s
funeral, several months before William in-
vaded, clearly shows two criers (aka “bell-
men” and “skelligmen”) below the coffin. If
true (Figure 3.5), criers existed in England
earlier than thought. Walker (2001) is one
who claims criers came with William, but
he notes this conflict.

Back then criers patrolled streets, de-

Edward in his coffin and two town criers below.

tained troublemakers, and literally put out
fires, in addition to their crying duties. They largely served the royalty. They would read (yell)
announcements from the government and then post the written notice in a prominent place.

By 1141 CE, criers in France, using the Latin title praeco, were sufficiently organized that
twelve of them formed a company and obtained an official charter from King Louis the
Younger. Five were paid by taverns to loudly promote wines and provide samples (Presbrey
1929), so they were becoming more trade oriented.

In 1258, France’s King Philip Augustus decreed that criers in Paris could go to any tavern
and “cry the wine,” charging the tavern a fee, even without the owner’s permission. Criers
also had some exclusive legal right to announce auctions (Presbrey 1929).

A typical sort of cry, though at least a couple of centuries later, is provided by Nelson (1941):

Here are oranges, fine ripe oranges,

Of golden color to the eye,

And fragrant perfume they’re dispensing,
Sweeter than roses; come then and buy.

Criers were the advertising medium, and crying often was considered “publication” of an

event. Criers in England and France used horns to get attention (Sampson 1874). While not
called that, these were some of the earliest ad jingles.
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Not all claims about criers are as well documented as those above, but some are intrigu-
ing. Nevett (1982) tells of a cosmetics dealer in Greece, named Aesclyptoe, who had a catchy
script for criers:

For eyes that are shining, for cheeks like the dawn,
For beauty that lasts after girlhood has gone,

For prices in reason the woman who knows

Will buy her cosmetics of Aesclyptoe.

Others have told that story (e.g., Fletcher 2008), but I have doubts. It was a Greek merchant,
and yet it rhymes in English! This story would, however, suggest copywriting was finally being
taken seriously. Schuwer (1966) claims that in thirteenth-
century France there were cries that would pass as slogans,
such as “Fuller’s earth! Fuller’s earth! Freshly dug to clean
your wool. Come and buy, my sacks are full!”

By the mid-fourteenth century, shops in England were
packed tightly along narrow streets. There was little to
call attention to a single shop. One solution was to use a
crier to attract passersby. From a baker’s shop you might
hear something in Middle English like “Hote pyes hote!”
(Wood 1958).

Criers arrived in Australia and New Zealand in the
late 1800s. The first in Australia was a convict. Today that FIGURE 3.6. A modern town crier

profession still exists in those countries and is governed in vintage attire, Tony Appleton.
REPRINTED WITH PERMISSION

by the Ancient and Honourable Guild of Australian Town
Criers (AHGATC) and the Honourable Guild of Town Criers in New Zealand (HGTCNZ).

Town criers still exist. When Prince William and Kate Middleton had their third child in
2018, an unofficial crier named Tony Appleton announced the birth (McCluskey 2018). He
stays true to criers of old, wearing nineteenth-century garb (Figure 3.6). Today’s “carnival
barker” is another descendant of this noisy profession. This word-of-mouth advertising
method has proved itself over the millennia.

BLOODY AWFUL BARBER ADVERTISING
Where Chinese medical professionals hung gourds, hair cutters also had a promotional
symbol. Bloodletting was a medical practice extending back at least three thousand years to
ancient Egypt. A persons vein was cut to let blood drain, supposedly correcting an imbal-
ance in the patient’s health (Greenstone 2010). During the medieval period, clergy did some
doctoring and let blood. Physicians saw it as beneath their dignity.

In 1163, Pope Alexander III stopped priests from bloodletting. Barbers took over. They
also pulled teeth, set bones, treated wounds, and even did amputations, acting as early sur-
geons (Cohen 2012).
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It turns out that barbers began “advertising” this prac-
tice by putting bowls of clients’ blood in their windows to
announce this service. Not surprisingly, some passersby
weren't thrilled, and in 1307 a law was passed that “no
barbers shall be so bold or so hardy as to put blood in
their windows” Barbers still needed to promote their
services, so the barber pole was born shortly thereafter.
Fitzharris (2013) explains that the red-and-white stripes
on the pole represented the bloody bandages hung to dry

outside a shop, and it spiraled to represent the bandages

FIGURE 3.7. The barber pole has
become so important an image
that today, even when it doesn’t In 1540, a law required surgeons and barbers to dis-
hang outside a barber shop, tinguish their services by their pole’s colors. Barbers
it often is found as part of the
barber’s logo.

twisting in the wind.

became blue and white, while surgeons took red and
white (Fitzharris 2013). For a time during slavery in the
United States, black-and-white poles indicated barbers who served African Americans. To-
day lighted, rotating red, white, and blue poles are common (Figure 3.7). It was barbers, not
public relations, who first learned to put a spin on their business.

THE BEGINNINGS OF WRAP
You find the darnedest things in tombs. Chinese archaeologists found the oldest existing
packaging with a promotional message on it, used as a funerary object around 1300 CE. It was
two pieces of wrapping paper about ten by thirteen inches, with images of lotuses and clouds
and seventy Chinese characters. The text described oil paint, apparently wrapped in the paper:
“Compared with other oil paints, the tint of our product is unique.” It even included the store’s
address. One mark might even have been a trademark, according to Cao Yannong (Anony-
mous 2001). The package description sounds like something found in a twenty-first-century
store. I can’t say whether you would find it in a twenty-first-century tomb.

By contrast, the first printed promotional product wrapping in Britain was in 1660 CE,
for Buckworth’s Cough Lozenges. Apparently, Buckworth’s were of questionable effectiveness
(Curth 2006).

POSTERS OF PYES AND MORE

Histories of advertising, and of posters (aka “broadsides”), mention William Caxton as pro-
ducer of the first printed poster in England (e.g., Sampson 1874; Rickards 1971; Nevett 1982;
Halldin 2013). Caxton owned Londonss first printing press (1476 CE). The ad was about three
by five and one-quarter inches, but clearly intended to be “posted,” saying, “Supplico stet ce-
dula” Very loosely, this means “Pray do not pull down this advertisement” (Nevett 1982). This
was circa 1472-1477 CE and is an ad for a set of instructions for clergy, known as the Pyes
of Salisbury (Figure 3.8). It apparently was posted on the doors of the Westminster almonry.
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While undoubtedly true that Caxton’s
is the oldest poster printed on a printing
press, an older poster exists, in pieces. Van
Dijk (1956) details a hand-lettered poster
from around 1340 CE that he discovered
in an Oxford library (Figure 3.9).! Four
fragments were mixed in with liturgical

manuscripts. He recognized them as not -

FIGURE 3.8. Advertisement for the Pyes of
Salisbury, circa 1477 CE.

belonging there, even though they were
liturgical. It was a poster advertising the
services of a “writing master,;” though it
happens that he wasn’t much of a master.
The writing was clear, but of poor quality
and little expertise. Van Dijk concludes:

Once it hung in the open air outside the
workshop, near the entrance of a church,
on the market or some other public place
where it attracted the attention of the
passers-by, showing some examples of the
master’s writing and musical notation.

Van DijK’s discovery, from about the
time the Black Plague began, likely is the
oldest advertising poster of which anything
remains. Both of these posters were text-
based, unlike the predominant use of im-
agery at that time, but both were targeted
at clergy, among the most educated classes
of people.

FREE STUFF
The poem “Piers Plowman,” written in FIGURE 3.9. One of four fragments of an

Middle English 1370-1390, has a line de- advertising poster promoting a writing master,
circa 1340 CE.

serving our attention. Line 228 says, “Tau-
erners a tast for nouht’ tolden the same” (Robertson & Uebel 2004, p. 182). In modern
English, it means “Innkeepers said the same thing, ‘A taste for free!™ It suggests that by the
late fourteenth century advertising via “sampling,” giving away free or cheap samples of a
product, already had begun. And if you look back to my earlier description of criers, you
should note that it is believed some of them were handing out samples as early as the 1100s.
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Everyone loves getting something for free, so this advertising technique still lives (and is
especially common in grocery stores).

CONCLUSION

As the world emerged from the Dark Ages, advertising had blossomed into a smorgasbord
of methods, and was a commonplace tool for business, government, and the pulpit. Presbrey
(1929) reaches the conclusion, “When it came to pulling Europe out of the Dark Ages it was
business men, the class of men who today are advertising, who did it” Literacy rates contin-
ued to be abysmal, so visual imagery continued to rule.
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THE RENAISSANCE THROUGH
THE VICTORIAN AGE

GENERAL HISTORY ADVERTISING HISTORY
1300 ‘
Renaissance begins Product wrap bearing promotional message
(China)
® 1307

The end of barbers using bowls of blood as ads

1311 @
Lincoln Cathedral becomes the
tallest building in the world

1337 ©
Hundred Years’ War (ends 1453)

@® 1340
Oldest existing hand-lettered poster (England)
1345 ©
Tenochtitlan, the Aztec capital, founded
1346 @

Black Death blankets Europe and Asia,
killing more than seventy-five million

©® 1366
Stella Artois brand is born
as Den Hoorn brewery

® 1380

Free product sampling by innkeepers

1384 ©
King of Poland is a woman, Jadwiga
1387 @

The Canterbury Tales written
by Geoffrey Chaucer
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1420
Forbidden City in China is completed

1431
Joan of Arc is burned at the
stake in Rouen, France

1436

Vlad Dracul becomes Voivode of Wallachia

1439

Kissing is banned in England

1450

Johannes Gutenberg creates a printing press

1455
War of the Roses starts (ends in 1485)

1483

Richard lll seizes the throne of England

1492

Christopher Columbus arrives in America

1506

Leonardo da Vinci completes the Mona Lisa

1509

Peter Henlein invents the watch

1517
Martin Luther begins the Reformation,
starting Protestant Christianity

1519

Hernan Cortés begins conquest of Mexico

1525
First printed news booklet (England)

1526
First slaves in American colony
(to become South Carolina)
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ADVERTISING HISTORY
1389

Breweries must hang signs, by law (England)

1475

Printers” marks introduced

1476
First printed poster in England

1491

Earliest illustrated advertising handbill

1498

First catalog, promotes fifteen books
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1533

The Inca Empire ends with
execution of Emperor Atahualpa

1535

First printing press in America (Mexico City)

1536
Anne Boleyn, queen of England,
is beheaded by King Henry VIII

1543
Copernicus publishes theory that the
Earth revolves around the Sun

1545
Cocoliztli epidemic kills fifteen million
in Mexico and Central America

1564

William Shakespeare is born

1587
Mary, Queen of Scots, is beheaded for
plotting to murder Queen Elizabeth

1590
The Roanoke Island colony of
115 people vanishes

1596

Flush toilet invented

1598
Rio Grande is the first theater
performance in America

1600

The Renaissance ends

1609

First printed newspaper (Germany)
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1534
Reward for identifying a billsticker and
execution for withholding a name (France)

1567

First lottery advertisement (England)

1577
Innkeepers required by law to post signs
(France)

1591

First ad in a newsbook (Germany)

Al'l use subject to https://ww.ebsco.contterns-of-use



EBSCChost -

46

PART 11

GENERAL HISTORY

1618

Thirty Years’ War begins (ends 1648) in Europe
1619

Official beginning of slavery in America

1620

Pilgrims arrive in North America, at
Plymouth Rock, aboard the Mayflower

1622

First newspaper in Britain, the Weekly Newes

1624
New Amsterdam is founded by the Dutch,
to become New York City

1626
Peter Minuit buys Manhattan
for cloth and brass buttons

1631
Colonel Robert Gibbon Johnson publicly eats a
tomato (proving they weren’t poisonous)

1636
Cambridge College is established,
to become Harvard in 1639

1638

First printing press in North America (Boston)

1642
English Civil War begins, ending in 1649

1643
Typhus epidemic in England
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1610
Sir Arthur Gorges and Sir Walter Cope run
the public register for commerce (Britain)

1612

First ads in a newspaper (France)

1617

The “cigar store Indian” becomes an ad
for tobacconists

First newspaper ad in Britain

Tradesman'’s cards begin

First paid ad placement (Netherlands)

1630
Theophraste Renaudot establishes the
Bureau d’Addresse et de Rencontres (France)

1641
First public relations pamphlets created
by Harvard College
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1644
Ming Dynasty in China ends

1645

British soldiers first called “red coats”

1647
First “witch” convicted in America,
Alse Young of Connecticut

1649
King Charles | of England executed

1651

Longest war in history begins between the Isles
of Scilly and the Netherlands (ends in 1986)

1652
Cape Town (South Africa)
is founded by the Dutch

1653

First Scottish newspaper

1660

Restoration of the British monarchy

1665
Great Plague of London kills
about one hundred thousand

First magazine is published in Paris
(Journal des Scavans)

First English-language magazine
(Philosophical Transactions)

1682

House and building numbering begins

!

ADVERTISING HISTORY

Newsbook uses handbills to promote itself

1648

Trade tokens first created (Britain)

Earliest illustrated advertisement
in an English newspaper

Editorial condemning patent
medicine advertising

1657
First advertising-only newspaper,
The Publick Advertiser

First promotional product wrap in Britain

1666

First separate advertising supplement
for a newspaper

1667
A seed catalog is published

1681
William Penn promotes Pennsylvania
with direct advertising booklet
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1687

Isaac Newton gets a bump on his head,
causing him to launch the field of physics

1690

First paper money in America

First American newspaper

1692

Salem witch trials in Massachusetts

1693

First woman'’s magazine (The Ladies’ Mercury)

William and Mary College is second
college chartered in America

1700
April Fools’ Day begins

1704
The Boston News-Letter is the
first successful American newspaper

1714
Typewriter is patented
(but first practical one is 1808)

1720
Great Plague of Marseille kills as
many as one hundred thousand

1741

First magazine in American colonies

ADVERTISING HISTORY

Tavernkeepers required by law to post signs
(France)

First advertising playing cards

First newspaper ads in America
First slavery-related newspaper ads in America

1710

First newspaper editorial entirely about
advertising (Britain)

1712

Newpaper and advertising duties begin (Britain)

1730
First regular newapaper with “Advertiser” in title
(The Daily Advertiser)

1740

First hoarding in London

First paid mgazine advertisement in America

1743

First half-page newspaper advertisement

1744

Benjamin Franklin publishes mail-order catalog
of books with a satisfaction guarantee
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1760

Industrial Revolution begins

1762

Street number addresses first used in England

1765
Lloyds of London established

American Revolution begins (ends in 1783)

1769
Daniel Boone explores what
will become Kentucky

1770
Russian plague kills as many
as one hundred thousand

1773
Boston Tea Party

1774

Ben Franklin fired as deputy postmaster of
Northern District of American Continent

Rhode Island is first American colony
to forbid importing slaves

1775

Ben Franklin appointed first postmaster general

Patrick Henry proclaims, “Give me
liberty or give me death”

American Revolutionary War begins
United Colonies changes name to United States

1776

American Declaration of Independence signed

1781
John Hanson becomes first president of the
United States in Congress Assembled
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1749

Folding paper fans used as promotional devices
A wager on the effectiveness of advertising

1759

Essay about advertising by Dr. Samuel Johnson
in The Idler

New York Gazette runs ads across its front page

1761

Legal limits on sign sizes; must not hang over
street (France)

Signs must not hang over street, by law (Britain)

Wedgwood pottery claims a royal endorsement

1766

First full-page newspaper advertisement

First American circus advertising
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1783

All North American states ban
import of African slaves

1784

First successful American daily newspaper

1785
Kingdom of Hawai'i
established by Kamehameha

1787
US Constitution signed in Philadelphia

1789
George Washington is